
• To realize the digital cable TV is of great importance for 

China’s informationization construction. In Jan., 2008, the 

State Council released a document for the purpose of 

further DTV development, which required the country-level 

cities or above in the east China and central China, and 

most of country-level cities or above in the west China 

should realize digital cable TV by the year of 2010. 

• Guided by the national policies, 33 large and medium cities 

in China have realized the digital conversion so far. Up to 

Nov, 2008, China had a total of 47.65 million digital cable 

TV users, accounting for 33.64% of national cabal TV 

users, and the figure is expected to reach 136.76 million 

by 2012. 
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By the year of 2010, china’s digital TV market value is expected to reach CNY 260 billion, and the circuit, 

conditional access card, devices & apparatus and software market value is expected together to reach CNY40 

billion, plus the revenue from DTV network operations, the market value of China’s DTV and relevant sectors is 

expected together exceed CNY500 billion. 
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