Brazil is the largest country in Latin America in terms of area
and population, and it is also the largest telecom market in
Latin America. The telecom management and operation is
at a relative high level in Brazil, and its telecom supervisory
also sets an example for the developing countries. Brazil
has a great potential telecom market. In the year of 2008,
the subscriber quantity of fixed phone, mobile phone and
internet was 53 million, 150 million and 53.9 million
respectively, and the coverage rate was 28%, 79% and 28%
respectively; and the telecom operating revenue was totaled
at US $55.8 billion, up US$7.4 billion than 2007.
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This report comprehensively studies Brazil telecom

The three telecom giants, Vivo, Oi and Claro together market on the aspects of supervisory polices,
shared 80.7% of Brazil telecom market in 2008. Vivo, Oi ~ OPerations and key operators, involves the businesses
and Claro are advantaged at mobile communication of fixed phone, mobile communication, internet and 3G.

fixed line and Pay-TV respectively.




1. Overview of Brazil Telecom Industry
1.1 Market Scale

1.2 Competition Pattern

1.3 Subscriber

1.4 Investment and Acquisition

2. Supervisory Policies
2.1 Key Supervisory Departments
2.2 Main Policies and Regulations

3. Operation Analysis

3.1 Fixed Line

3.1.1 Local Communication

3.1.2 Long-distance Communication
3.2 Mobile Communication

3.2.1 Key Operators

3.2.2 End Users

3.2.3 Distribution of Frequency and Technical
Standard

3.3 Broadband and Internet
3.3.1 Broadband

3.3.2 Internet Subscriber
3.4 Pay-TV
3.5 3G

4. Key Operators

4.1 Vivo

4.1.1 Company Profile
4.1.2 Operations

4.1.3 Financial Results
4.2 Brazil Telecom
4.2.1 Company Profile
4.2.2 Operations

4.2.3 Financial Results
4.3 Claro

4.4 TIM

4.4.1 Company Profile
4.4.2 Operations

4.4.3 Financial Results
4.5 Net Servicos

4.5.1 Company Profile




4.5.2 Operations

4.5.3 Financial Results
4.6 Embratel

4.6.1 Company Profile
4.6.2 Operations

4.7 GVT

4.7.1 Company Profile
4.7.2 Operations

4.8 Telefonica,

4.8.1 Company Profile
4.8.2 Operations

4.8.3 Financial Results
4.9 Telemig

4.9.1 Company Profile
4.9.2 Operations

4.9.3 Financial Results
4.10 Telmex International
4.10.1 Company Profile
4.10.2 Operations
4.10.3 Financial Results
4.11 Tele Norte Leste
4.11.1 Company Profile
4.11.2 Operations
4.11.3 Financial Results




NLIDD LA

—_——

e

Telecom Subscriber Quantity in Brazil, 2008

Telecom Subscriber Density in Brazil, 2003-2008

Telecom Operation Revenue in Brazil, 2008

Telecom Market Competition Evolution in Brazil

Competitive Patterns of Brazil Telecom Industry

Market Share Distribution of Telecom Operators in Brazil, 2008
Classification of Telecom Clients in Brazil

Organizational Structure of Telecom Management Departments in Brazil
Regional Distribution of Fixed-line in Brazil

Fixed Phone Subscriber Percentage in Brazil, 2003-2007

Fixed-Line Operators and Regional Distribution of Their services in Brazil

Performance of Fixed-line Operators in Brazil, 2008Q4 LDN & LDI Operators and
Regional Distribution of their Services in Brazil

Market Share Distribution of LDN Operators in Brazil, 2007-2008Q3
Market Share Distribution of Mobile Operators in Brazil, Jan 2009
ARPU of Brazil Telecom Operators

MOU of Brazil Telecom Operators

Mobile Subscriber Quantity in Brazil, Dec 2007-Feb 2009

Mobile Subscriber Quantity in Brazil by Network, Feb 2009
Frequency Distribution in Brazil

Mobile Subscribers Quantity by Frequency in Brazil

Broadband Subscriber Quantity in Brazil , 2007-2008

Broadband Operators in Brazil, 2007-2008




NLLDD LA

—_——

Wimax Frequency Allocation in Brazil

Regional Service Distribution of Wimax Operators in Brazil
Internet Subscriber Quantity in Brazil, 2005-2008
Statistics of Internet Domain Names in Brazil, 2004-2008
Development Course of Pay-TV in Brazil, 2005-2008
Pay-TV Subscriber Quantity in Brazil, 2007-2008

Pay-TV Subscriber Quantity by Operators in Brazil, 2007-2008

3G Subscriber Quantity in Brazil

3G Network and Equipment Providers in Brazil
3G Frequency Allocation in Brazil

A&B Allocation of 850MHz by Operators in Brazil
Distribution of Mobile Operators in Brazil
Organizational Structure of Vivo

Businesses Coverage of Vivo

Performance of Vivo, 2005-2007

Operating Revenue and Profit of Vivo, 2003-2007
Shareholder Distribution of Brazil Telecom
Fixed-line Coverage of Brazil Telecom
Performance of Brazil Telecom, 2004-2008
Operating Revenue and Profit of Brazil Telecom, 2003-2007
Performance of Claro, 2005-2008

Regional Businesses Distribution of TIM
Businesses Structure of TIM

Performance of TIM, 2005-2008

Coverage Rate of Voice and Data Service of TIM, 2008
APRU & MOU of TIM, 2008

Strategic Plans and Objectives of TIM, 2009-2011
Operating Revenue and Profit of NET, 2003-2008




WILLI LA

Operating Revenue and Profit of NET, 2004-2008

Business Coverage of GVT in Brazil

Subscriber Quantity of GVT by Business, 2003-2007
Performance of GVT, 2003-2007

Subscriber Quantity of Telefonica by Businesses, 2007-2008
Fixed-line Subscribers of Telefonica, 2007-2008

Investments of Telefonica, 2006-2008

Operating Revenue and Profit of Telefonica, 2004-2008
Operating Revenue and Profit of Telemig Celula, 2003-2007
Operating Revenue and Profit of Telmex Internacional, 2005-2007
Fixed-line Coverage of Tele Norte Leste in Brazil

Fixed-line Subscriber of Tele Norte Leste, 2006-2008
Operating Revenue and Profit of Tele Norte Leste, 2003-2007




(IR

q !

Product details How to Order

USD File By email:
report@researchinchina.com

Single user 999 PDF By fax:

86-10-82600829
Enterprisewide 1,399 PDF By online:

Publication date: Apr. 2009 www.researchinchina.com
For more information, call our office in Beijing, China:

Tel: 86-10-82600828

Website: www.researchinchina.com




	Brazil Telecom Industry Report, 2008
	Table of Contents
	Selected Charts 
	How to Buy

