
By the end of Feb 2009, Korea has a total of 45.99 million 
mobile phone subscribers; by the end of 2008, Korea has a 
total of 35.36 internet subscribers, accounting for 77% of its 
total population. 

Korea is one of the nations has a fast 3G development in 
the world; the 3G businesses such as mobile TV, mobile 
music, mobile games and mobile positioning are all 
developed well in this country. By the end of Nov 2008, 
Korea has a total of 15.86 million 3G subscribers, 
accounting for 34.95% of its total number of mobile 
communication subscribers.

In Feb 2009, Korea mobile communication market was 
shared by the three operators as SKT 50.49%, KTF 31.48%, 
and LGT 18.03%. 
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