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Fans refer to ventilations and air treatment equipments including 
ventilator, blower and compressor, which are widely used in all 

lk f lif h i d t i l d i il hit t t llwalks of life such as industrial and civil architecture, metallurgy, 
energy and chemical industry. It can be seen from 
application fields of fans that, medium-and low-end fans 
predominate the industrial and civil building market with a big p g g
share of 65.15%. With the sustained growth of China’s economy, 
fan products applied in industrial & civil buildings will maintain its 
upward growth.
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Source: China General Machinery Industry Association; ResearchInChina

Meanwhile, with the robust development of China’s heavy industry including energy, petrochemical and metallurgical 
sectors as well as enhanced infrastructure construction, there is a considerable demand for high-end fans in such 
industries as nuclear power wind power petrochemical urban trail transport system and tunnel system In 2009 theindustries as nuclear power, wind power, petrochemical, urban trail transport system and tunnel system. In 2009, the 
demand for fan equipments in industries of nuclear power and subway valued RMB300 million and RMB750 million 
respectively. And it is estimated China’s demand for fan equipments in highway tunnel industry will surpass RMB7.5 
billion by 2013. 



F D d i N l P M t d T l S t I d t i 2009 2013EFan Demand in Nuclear Power, Metro and Tunnel System Industries, 2009-2013E
(Unite: RMB in Millions)

Source: ResearchInChina

Regarding domestic fan enterprises, key players like Xi’an Shaangu Power, Shenyang Blower Works Shop, 
Nanfeng Ventilator and Jin Tong Ling Fans are developing their own technology strength through enhanced input 
in technological R&D A case in point is Xi’an Shanngu Power which has been in the position to compete itsin technological R&D. A case in point is Xi an Shanngu Power which has been in the position to compete its 
international counterparts in high-end fan products such as axial compressors and energy recovery 
equipments with industrial processing. Thanks to such competitive edge, the two businesses of Xi’an Shaangu
Power take a market share of over 90%.
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