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This report

@ Analyzes the development of local IDH.

@ Focuses on the investigation of ordinary mobile phone
business, 3G and smart phone business, tablet PC

business.

@ Highlights the top 20 local mobile phone companies by

sales volume.

Please visit our website to order this report and find more
information about other titles at www.researchinchina.com
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Abstract

To find out the development status and trends of local independent 14. Whatis the disadvantage of your products compared with
design houses (IDH), Mobile Phone Journal and ResearchIinChina first-tier international vendors?

implemented an IDH survey jointly in March 2011. . . .
P ¥l y 15. How long is your average design cycle for mobile phones?

Quest ) 16. How about the ex-factory prices of your major models?
uestionnaire:

1. Do you have your own mobile phone brand? 17. Whose chip solutions did you use in 2010?

2. Why do you build your own mobile phone brand? 18.  Whose chip solutions will you use in 2011?
3. How many employees do you have? 19. Does your mobile phone solution involve a separate
4. What is the proportion of R & D cost in your net sales? application processor?
5. How about your mobile phone shipment in 2010? o
y P P 20. Whose application processors do you prefer?

6. How about your mobile phone sales growth in 20107

) _ _ 21. Whatis your strategy for Tablet PC?
7. Whatis the proportion of R & D personnel in your staff?
8. How do you promote your products? 22. Whatis your Tablet PC program?
9. What is the proportion of promotion personnel in your staff? 23.  Whatis your strategy for smart phones?
10. Where do you sell your mobile phones? 24. Whatis your strategy for smart phone operating system?
11. Where do you sell your mobile phones in 2011? 25. When will you launch your smart phones?

12. Whatis the proportion of overseas sales of mobile phones in
prop P 26. Whatis your 3G mobile phone strategy?

your total operating income?
_ o 27. Which 3G standard will you use?
13. Whatis the advantage of your products compared with first-tier

international vendors?
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28. In your opinion, which of the following factors can reflect
the difference among various mobile phones?

29. In your opinion, which sector will dominate the future
mobile phone industry?

30. How about your budget in brand promotion?

31. How about your sales channels?

32. What kind of software stores do you plan to install in your
smart phones?

33. In your opinion, which local mobile phone companies
(excluding listed companies) take leading positions in shipment?

How about their exact shipment?

The survey basically covers local IDH enterprises of all scales.
Small enterprises with 10-50 employees accounted for the
highest proportion of 32.1%, while medium and large

enterprises with 500-1,000 employees accounted for 18.9%.

Employee Distribution of Local IDH, 2010
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Source: Mobile Phone Journal; ResearchinChina

In 2010, 34% of enterprises gained the sales growth rate of 20%-
40%, while 24% obtained 40%-60%. Overall, all of local IDH

witnessed growth in 2010.
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Sales Growth of Local IDH, 2010
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