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METHODOLOGY 

Both primary and secondary research methodologies were used in 

preparing this study. 

Initially, a comprehensive and exhaustive search of the literature on 

this industry was conducted. These sources included related books 

and journals, trade literature, marketing literature, other 

product/promotional literature, annual reports, security analyst 

reports, and other publications. 

Subsequently, telephone interviews or email correspondence was 

conducted with marketing executives etc. Other sources included 

related magazines, academics, and consulting companies.

INFORMATION SOURCES

The primary information sources include NBS(National Bureau of 

Statistics of China), China Customs, Wind, and China National Food

Industry Association etc. 

STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant

competitor information, analysis, insight and projection on the

competitive pattern and key companies in the industry, crucial to the

development and implementation of effective business, marketing and

R&D programs.

REPORT OBJECTIVES

 To establish a comprehensive, factual, annually updated and cost-

effective information base on market size, competition patterns, 

market segments, goals and strategies of the leading players in the 

market, reviews and forecasts. 

 To assist potential market entrants in evaluating prospective 

acquisition and joint venture candidates. 

 To complement the organizations’ internal competitor information 

gathering efforts with strategic analysis, data interpretation and 

insight.

 To suggest for concerned investors in line with the current 

development of this industry as well as the development tendency.

 To help company to succeed in a competitive market, and 

understand the size and growth rate of any opportunity.



Operating Revenue, Profit and Company Number of China Snack 
Food Industry Segments, 2010

Source: ResearchInChina

Compared to the stable development of biscuit and roasted seeds

& nuts industries, candy & chocolate industry has seen unrest in

development, presenting dramatic change in market pattern.

In February 2010, Kraft took over Britain-based candy tycoon

Cadbury following its acquisition on Danone’s biscuit business in

July 2007. Afterwards, Kraft launched varieties of new products in

China through Cadbury’s production lines, in a bid to seize more

market occupancy of candy products.

Abstract

2005-2010, the snack food industry of China presented a CAGR

of 16.9% for sales, with the revenue in 2010 hitting RMB503.57

billion. As the residents’ demand increases, the earnings from

Chinese snack food industry between 2011 and 2013 is expected

to grow at a rate of around17%. 

China snack food industry involves seven sub-sectors. By

operating revenue, biscuit and other baked food sector ranks the

highest, with the revenue in 2010 soaring 44.6% year-on-year to

RMB80.7 billion; while the roasted seeds and nuts sector makes

revenue RMB37.3 billion, less than other sectors, but it is 

expected to see substantial prospect. In the future, the robust

demand for roasted seeds and nuts products in small- and

medium-sized cities and villages will be new growth engine and it

will grow at a rate of roughly 16% during 2011-2013. 



The report conducted by ResearchInChina highlights the

followings: 

Development environment, industry scale and 

development tendency of China snack food industry;

Development, operating revenue and profit of China snack 

food industry and industry segments; 

Development of nine key companies in China snack food 

industry, including overall operation, capacity, output and 

development strategy; 

Forecast of snack food industry segments, development 

prospects of key players, overall development tendency of 

the industry to 2013

On December 6th, 2011, Nestle gained approval to take over 60% 

stake of Hsu Fu Chi International Ltd, marking the second 

acquisition move for the company to buy local food company 

shortly after being approved to take over 60% stake of Xiamen-

based Yinlu in September. Hsu Fu Chi International Ltd is mainly 

engaged in the production of candies, sachima, etc, with the 

operating revenue and net income hitting RMB4.31 billion and 

RMB600 million in 2010, a respective YoY rise of 14% and 31%. 

And the market occupancy of Hsu Fu Chi International Ltd in China 

realizes 6.6%, ranking the first place. The acquisition will help 

Nestle greatly enhance its strength to compete with Kraft in the 

candy market of China. 



1. Classification and Definition of Snack Food

2. Industry Overview 

2.1 Development Environment 

2.2 Scale and Operation

2.3 Development Tendency

2.3.1 Products

2.3.2 Brand Competition

3. Development of Industry Segments

3.1 Cake & Bread 

3.1.1 Operation 

3.1.2 Brand Layout

3.2 Biscuit and Other Baked Food

3.2.1 Operation

3.2.2 Brand Competition

3.2.3 Import

3.3 Candy & Chocolate 

3.3.1 Operation

3.3.2 Import

3.4 Preparation of Preserved Fruit

3.5 Preparation of Canned Meat & Poultry 

3.6 Preparation of Canned Vegetables & Fruit 

3.7 Roasted Seeds and Nuts

3.7.1 Overview and Scale

3.7.2 Profit Keeps Growing

3.7.3 Ever Rising Market Shares of Famous Brands

3.8 Other Snack Foods

Table of contents

4 Key Companies

4.1 Tingyi (Cayman Islands) Holding Corp.

4.1.1 Profile

4.1.2 Operation

4.1.3 Development Strategy

4.1.4 Forecast, 2011-2013 

4.2 Want Want China Holdings Limited

4.2.1 Profile

4.2.2 Operation 

4.2.3 Development Strategy

4.2.4 Forecast, 2011-2013

4.3 Oishi

4.3.1 Profile

4.3.2 Operation

4.3.3 Development Strategy

4.4 Hsu Fu Chi International Ltd

4.4.1 Profile

4.4.2 Operation 

4.4.3 Development Strategy

4.5 DaLi Group

4.5.1 Profile

4.5.2 Operation 

4.5.3 Development Strategy

4.6 Kraft Foods

4.7 Qiaqia Food

4.8. Shanghai Maling

4.9 Guanshengyuan Group

4.10 Others 

4.10.1 China Snack food Group

4.10.2 Zhejiang Prince

4.10.3 Jiujiu Duck

4.10.4 Daoxiangcun Food 

4.10.5 Holiland

4.10.6 Wedome

5. Forecast of China Snack Food 

Industry, 2011-2013

5.1 Development Overview of Market 

Segments 

5.2 Comparison of Key Companies

5.3 Industry Tendency

5.3.1 Health still the Mainstream, Product 

Structure Moving Up

5.3.2 Chanel Moving Down, Rural Market 

will be the Growth Engine

5.3.3 Demand Growth, Central and Western 

China to be the Competition Hub

5.3.4 Diversification of Sales Channel, More 

Exclusive Shop to Emerge 



• Average Per Capita Food Consumer Spending and Growth Rate in Urban and Rural Areas of China, 2001-2010

• Gross Industrial Output Value and Sales of Snack Food Industry in China, 2005-2013E 

• Regional Distribution of Snack Food in China

• Number of Cake and Bread Making Companies in China, 2005-2010

• Operating Revenue and Total Profit of Cake and Bread Making Industry in China, 2008-2013E

• Number of Biscuit and Other Baked Foods Making Companies in China, 2005-2010

• Operating Revenue and Total Profit of Biscuit and Other Baked Foods Making Industry in China, 2008-2013

• Biscuit Output in China, 2006-2010

• Main Biscuit Brands and Characteristics in Chinese Market 

• Import Volume and Value of Bread, Cake , Biscuit and Other Baked Foods in China, 2007- Jan.-Sep., 2011

• Number of Candy and Chocolate Making Companies in China, 2005-2010

• Operating Revenue and Total Profit of Candy and Chocolate Making Industry in China, 2007-2013E

• Output of Candy in China, 2008- Jan.-Sep., 2011

• Import Volume and Value of Chocolate and Other Chocolate-Contained Foods in China, 2010- Jan.-Sep., 2011

• Number of Preserved Fruit Making Companies in China, 2005-2010

• Operating Revenue and Total Profit of Preserved Fruit Making Industry in China, 2006-2013

• Output of Cans in China, 2006-Jan.-Oct., 2011 

• Number of Canned Meat and Poultry Manufacturing Enterprises in China, 2005-2010

• Operating Revenue and Total Profit of Canned Meat and Poultry Manufacturing Industry in China, 2006-2013

• Number of Canned Vegetable and Fruit Manufacturing Enterprises In China, 2005-2010

• Operating Revenue and Total Profit of Canned Vegetable and Fruit Manufacturing Industry in China, 2007-2013

• Sales and YoY Growth of Roasted Seeds and Nuts Industry in China, 2005-2013

• Key Roasted Seeds and Nuts Enterprises in China

• Classification of Puffed Foods

• Import Volume and Value of Cereal Puffed and Roasted Foods, 2007- Jan.-Sep., 2011

Selected  Charts 



• Operating Revenue and Profit of Tingyi, 2006-Jan.-Sep., 2011

• Operating Revenue Breakdown by Division of Tingyi, 2006-2010

• Gross Margin of Tingyi by Product, 2008-2010

• Number of Business Office, Warehouse , Dealer and Product line of Tingyi, 2006-2010

• Operating Revenue Breakdown by Division of Tingyi, 2008-2013

• Operating Revenue and Net Income of Wantwant Group, 2006-2011H1

• Operating Revenue Breakdown of Wantwant by Product, 2010

• Production Base, Business Office and Network Coverage of Wantwant Group, 2010

• Operating Revenue of Wantwant Group, 2006-2013E

• Total Assets, Operating Revenue and Profit of Oishi China Company, 2008-2009

• Gross Profit and Net Income of Hsu Fu Chi, 2006-2009

• Operating Revenue and Gross Margin of Hsu Fu Chi by Product, 2006-2009

• Total Assets, Operating Revenue and Profit of Dali Group, 2008-2009

• Total Assets, Operating Revenue and Profit of Kraft Guangtong Food Company, 2008-2009

• Total Assets, Operating Revenue and Profit of Kraft Food Jiangmen Company, 2008-2009

• Total Assets, Operating Revenue and Profit of Kraft Food Shanghai Company, 2008-2009

• Total Assets, Operating Revenue and Profit of Kraft Food Beijing Company, 2008-2009

• Total Assets, Operating Revenue and Profit of Kraft Food Jiangsu Company, 2008-2009

• Total Assets, Operating Revenue and Profit of Cadbury Food China Company, 2008-2009

• Total Assets, Operating Revenue and Profit of Cadbury Candy Guanzhou Company, 2008-2009

• Total Assets, Operating Revenue and Profit of Nabisco Suzhou Company, 2008-2009

• Operating Revenue and Net Income of Qiaqia Food, 2008-Jan.-Sep., 2011 

• Operating Revenue and Proportion of Qiaqia Food byProduct,2008-2010 

• Operating Revenue and Proportion of Qiaqia Food byProduct,2011H1 

• Operating Revenue and Proportion of Qiaqia Food by Region, 2008-2010

Selected  Charts 



• Capacity, Output and Sales Volume of Main Roasted Seeds and Nuts Product of Qiaqia Food, 2010

• Proportion of Crisps Business Revenue of Qiaqia Food, 2011-2013

• Operating Revenue Breakdown of Shanghai Haling by Business, 2009-2010

• Operating Revenue and Profit of Guanshengyuan, 2009-2011

• Operating Revenue of Guanshengyuan by Product, 2008-2010

• Operating Revenue, Operating Cost and Total Profit of Dingyu Food, 2008-2009

• Operating Revenue, Profit and Number of Enterprises in China Snack Food Industry Segments in 2010 

• Operating Revenue and Profit of China Snack Food Industry Segments, 2013E

• Operating Revenue and Product Characteristics of Key Enterprises in Snack food Industry of China, 2010

Selected  Charts 



You can place your order in the following alternative ways:

1.Order online at www.researchinchina.com

2.Fax order sheet to us at fax number:+86 10 82601570

3. Email your order to: report@researchinchina.com

4. Phone us at +86 10 82600828/ 82600893

Party A:

Name:

Address:

Contact Person: Tel

E-mail: Fax

Party B:

Name: Beijing Waterwood Technologies Co., Ltd (ResearchInChina)

Address: Room 1008, A2, Tower A, Changyuan Tiandi Building, No. 18, Suzhou

Street, Haidian District, Beijing, China 100080

Contact

Person:

Liao Yan Phone: 86-10-82600828

E-mail: report@researchinchina.com Fax: 86-10-82601570

Bank details: Beneficial Name: Beijing Waterwood Technologies Co., Ltd

Bank Name: Bank of Communications, Beijing Branch

Bank Address: NO.1 jinxiyuan shijicheng,Landianchang,Haidian

District,Beijing

Bank Account No #: 110060668012015061217

Routing No # : 332906

Bank SWIFT Code: COMMCNSHBJG

Title Format Cost

Total 

Choose type of format

Hard copy ………………….…….1,800 USD

PDF (Single user license) …………..1,700 USD

PDF (Enterprisewide license)…....... 2,500 USD

※ Reports will be dispatched immediately 

once full payment has been received. 

Payment may be made by wire transfer or 

credit card via Paypal.

Room 1008, A2, Tower A, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080 

Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ● report@researchinchina.com

How to Buy

http://www.researchinchina.com/
mailto:report@researchinchina.com

