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METHODOLOGY 

Both primary and secondary research methodologies were used

in preparing this study. Initially, a comprehensive and exhaustive

search of the literature on this industry was conducted. These

sources included related books and journals, trade literature,

marketing literature, other product/promotional literature, annual

reports, security analyst reports, and other publications.

Subsequently, telephone interviews or email correspondence

was conducted with marketing executives etc. Other sources

included related magazines, academics, and consulting

companies.

INFORMATION SOURCES

The primary information sources Ministry of Industry and

Information Technology of the People’s Republic of China,

National Bureau of Statistics of China and WIND Database etc.

STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant

competitor information, analysis, insight and projection on  the

competitive pattern and key companies in the industry, crucial to the

development and implementation of effective business, marketing and

R&D programs.

REPORT OBJECTIVES

 To establish a comprehensive, factual, annually updated and cost-

effective information base on market size, competition patterns, 

market segments, goals and strategies of the leading players in the 

market, reviews and forecasts. 

 To assist potential market entrants in evaluating prospective 

acquisition and joint venture candidates. 

 To complement the organizations’ internal competitor information 

gathering efforts with strategic analysis, data interpretation and 

insight.

 To suggest for concerned investors in line with the current 

development of this industry as well as the development tendency.

 To help company to succeed in a competitive market, and 

understand the size and growth rate of any opportunity.
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Abstract
In 2011, the sales of IC card grew 11.1% over 2010 to around RMB9 billion,

and its sales volume rose 13.6% over 2010 to 2.43 billion, hitting a record

high. The IC card industry is expected to increase by 14% in the coming

three years in China.

Sales of IC Card and Growth Rate in China, 2005-2012E

(Unit: RMB100M)
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Presently, the demand for IC card is mainly from such areas as

telecom card, social security card and second-generation ID card.

As of the end of 2011, Chinese telecom area had purchased a total

of about 6 billion IC cards, serving as the largest consumer market

for IC card. In 2011, the mobile subscribers numbered 990 million,

with a penetration rate of 72.0%, and the issuance volume of SIM

cards amounted to 890 million in China. Along with the rising

penetration rate of mobile users, the growth rate of SIM card will

slow down and stabilize in the 3-5 years to come. 

By the end of 2011, the renewal of second-generation ID cards had

surpassed 1 billion. In the next two years, the second-generation

ID card issuance will usher into a stable period. However, as the

first second-generation ID cards (valid for a decade) expire, the ID

card market will further boost the demand for IC card. 



As of the end of 2011, China’s social security card issuance volume had 

reached 190 million, with a penetration rate of less than 14%. According to 

the planning of Ministry of Human Resources and Social Security of the 

P.R.C., the social security card issuance volume is expected to register 610 

million during the 12th Five-Year Plan period (2011-2015). It is estimated 

that the issuance volume of social security cards will attain significant 

growth before 2015.

Moreover, the market segments of IC card such as financial IC card, health 

card, mobile payment card and city card will boom fueled by policy support 

and market demand. 

The report resolves around the followings:

※ Status quo, market size, business model, competitive landscape and 

otherwise of Chinese IC card industry;

※ Development status and forecasts of IC card market segments including 

telecom card, financial IC card and social security card, etc.

※ Status quo, competitive advantage and latest trends of 5 global and 11 

Chinese IC card manufacturers. 
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