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METHODOLOGY 

Both primary and secondary research methodologies were used

in preparing this study. Initially, a comprehensive and exhaustive

search of the literature on this industry was conducted. These

sources included related books and journals, trade literature,

marketing literature, other product/promotional literature, annual

reports, security analyst reports, and other publications.

Subsequently, telephone interviews or email correspondence

was conducted with marketing executives etc. Other sources

included related magazines, academics, and consulting

companies.

INFORMATION SOURCES

The primary information sources include National Bureau of 

Statistics of China, and Company Reports etc. 

STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant

competitor information, analysis, insight and projection on  the

competitive pattern and key companies in the industry, crucial to the

development and implementation of effective business, marketing and

R&D programs.

REPORT OBJECTIVES

 To establish a comprehensive, factual, annually updated and cost-

effective information base on market size, competition patterns, 

market segments, goals and strategies of the leading players in the 

market, reviews and forecasts. 

 To assist potential market entrants in evaluating prospective 

acquisition and joint venture candidates. 

 To complement the organizations’ internal competitor information 

gathering efforts with strategic analysis, data interpretation and 

insight.

 To suggest for concerned investors in line with the current 

development of this industry as well as the development tendency.

 To help company to succeed in a competitive market, and 

understand the size and growth rate of any opportunity.
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Abstract
Spurred by rapid growth of consumption market, China’s output of 

grape wine climbs year after year. In 2011, grape wine output in China 

amounted to 1.1569 billion liters, rising 6.3% from a year earlier. From 

2001 to 2011, the output of grape wine presented an AAGR of 16.5%. 

Under the drive of the growing production and sales volume of grape 

wine, the operating revenue of Chinese wine industry shows a 

significant development tendency. In 2011, the operating revenue of 

China’s wine industry increased by 21.1% year-on-year to RMB38.46 

billion, and during 2006-2011 with a CAGR of 24.3%.

Operating Revenue of Chinese Grape Wine Industry, 2006-2012
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Currently, the wine industry of China features low concentration, 

involving three types of wine companies. The first group consists of 

large grape wine breweries such as Changyu, Greatwall and Dynasty 

which are powerfully competitive with sound development foundation 

and excellent operating results; the second group refers to the 

numerous small-scale wine firms such as the small- and medium-sized 

enterprises in Yantai city, Shandong province, China, with their 

products focusing on low-end wines; the third group comprises some 

independent small-sized vintage wine enterprises. It can be seen from 

development trend that, Chinese grape wine industry will be dominated 

by several giants like Changyu, Greatwall and Dynasty and assisted by 

other featured wine vintages such as Grace Vineyard and Dragon 

Seal.

Seen from consumptive levels, the per-capita consumption of grape 

wine was merely 1.06 liters in China in 2011. Along with accelerated 

urbanization process, the improvement of disposable income of 

residents as well as emergence of new-generation consumer groups, 

there is vast room for the growth of per-capita consumption of grape 

wine in China.



The report highlights the followings:

Production scale, import & export, consumption, market price, 

operation and competition pattern of Chinese grape wine industry;

Policies on grape wine industry in China, policies on imports and 

exports, and influence from upstream and downstream sectors;

Forecast of Chinese grape wine industry development, including 

production scale, consumption trend and competition tendency of 

China-made wine and imported wine, etc;

Production & operation, investments and M&A, wine business and 

development prospects of Ten wine companies in China.
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