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STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant

competitor information, analysis, insight and projection on the
competitive pattern and key companies in the industry, crucial to the
development and implementation of effective business, marketing and

R&D programs.

REPORT OBJECTIVES

€ To establish a comprehensive, factual, annually updated and cost-
effective information base on market size, competition patterns,
market segments, goals and strategies of the leading players in the
market, reviews and forecasts.

€ To assist potential market entrants in evaluating prospective
acquisition and joint venture candidates.

€ To complement the organizations’ internal competitor information
gathering efforts with strategic analysis, data interpretation and
insight.

€ To suggest for concerned investors in line with the current
development of this industry as well as the developmenttendency.

€ To help company to succeed in a competitive market, and

METHODOLOGY

Both primary and secondary research methodologies were used
in preparing this study. Initially, a comprehensive and exhaustive
search of the literature on this industry was conducted. These
sources included related books and journals, trade literature,
marketing literature, other product/promotional literature, annual
reports, security analyst reports, and other publications.
Subsequently, telephone interviews or email correspondence
was conducted with marketing executives etc. Other sources
included related magazines, academics, and consulting

companies.
INFORMATION SOURCES

The primary information sources include Company Reports,

and National Bureau of Statistics of China etc.
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Abstract

China home textile industry only has a history of 10 years. From January
to November of 2012, 1,831 Chinese home textile enterprises with the
annual sales revenue of over RMB20 million achieved the total industrial
output value of RMB226.4 billion, showing a year-on-year increase of
14%. In 2012, China home textile industry had the following features:

The domestic market became an important factor for driving the growth of
output and sales volume. In the first half of 2012, the domestic output
value of the home textile enterprises with the annual sales revenue of
over RMB20 million grew by 20.2% year on year. However, the export
delivery value only increased by 1.3%. The domestic sales growth rate
was much higher than the export growth rate.

The home textile e-business developed rapidly. Luolai Home Textile
achieved sales of RMB90 million from “11.11 Shopping Carnival” in 2012,
six times that in the same period of 2011; in 2012, Fuanna Bedding and
Furnishing gained the revenue of RMB223 million from e-business, up
117.34% from 2011.

The export to emerging markets witnessed quick growth. From
January to November of 2012, the export to the BRIC and ASEAN
increased by 19.5% and 18.8% respectively; particularly, the export
to Russia rose by 59.9%; the export to ASEAN grew at over 10%.

In 2012, the growth of the performance of major home textile
enterprises declined. The profit of some enterprises slumped and
the backlog of franchisees remained heavy, mainly due to the rising
raw material prices, reduced purchasing power of the end market as
well as real estate control policies.

Copyright 2012ResearchInChina

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080
Phone: +86 10 82600828 @ Fax: +86 10 82601570 @ www.researchinchina.com @ report@researchinchina.com



\0searchinkning

The Vertical Portal for China Business Intelligence

Net Income Growth Rate of Three Major Listed Home Textile

Companies in China, 2008-2012 Thereport includes the following aspects:

Note: the data of Luolai Home Textile and Mendale Hometextile in 1. Operation, market demand and development characteristics of

2012 are the data in the first three quarters of 2012 China home textile industry;

2. The export market of China home textile industry;
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