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METHODOLOGY  

Both primary and secondary research methodologies were used 

in preparing this study. Initially, a comprehensive and exhaustive 

search of the literature on this industry was conducted. These 

sources included related books and journals, trade literature, 

marketing literature, other product/promotional literature, annual 

reports, security analyst reports, and other publications. 

Subsequently, telephone interviews or email correspondence 

was conducted with marketing executives etc. Other sources 

included related magazines, academics, and consulting 

companies. 

 

INFORMATION SOURCES 

The primary information sources include Company Reports, 

and National Bureau of Statistics of China etc. 

 

  

 

 

STUDY GOAL AND OBJECTIVES 

This report provides the industry executives with strategically significant 

competitor information, analysis, insight and projection on  the 

competitive pattern and key companies in the industry, crucial to the 

development and implementation of effective business, marketing and 

R&D programs. 

  

REPORT OBJECTIVES 

 To establish a comprehensive, factual, annually updated and cost-

effective information base on market size, competition patterns, 

market segments, goals and strategies of the leading players in the 

market, reviews and forecasts.  

 To assist potential market entrants in evaluating prospective 

acquisition and joint venture candidates.  

 To complement the organizations’ internal competitor information 

gathering efforts with strategic analysis, data interpretation and 

insight. 

 To suggest for concerned investors in line with the current 

development of this industry as well as the development tendency. 

 To help company to succeed in a competitive market, and 

understand the size and growth rate of any opportunity. 

 

 

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080  

Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ●  report@researchinchina.com 

Copyright 2012  ResearchInChina 



Abstract 

 
In 2009, the State Administration of Radio Film and Television (SARFT) 

released Opinions on TV Shopping Channel Construction and 

Management and Notice concerning Strengthening Management over 

TV Shopping Video Advertising and Home Shopping Programs in 

succession, which made China’s TV shopping market more 

standardized, with market size up to RMB58.67 billion in 2011 and 

RMB70.12 billion in 2012.  

 

For TV shopping companies, there are two influential types of business 

models: first, companies or professional shopping channels established 

by local TV stations themselves; second, companies operated by buying 

television time. Broadcast television system-managed TV shopping 

channels by virtue of their own low-cost channel advantage as well as 

the cooperation with broadcast television media are expanding their 

coverage and gaining more market share.  

 

 
Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080  

Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ●  report@researchinchina.com 

Copyright 2012ResearchInChina 

China’s TV Shopping Market Size, 2006-2012 (RMB billion) 

 



For TV shopping companies, there are two influential types of business models: first, companies or professional shopping channels 

established by local TV stations themselves; second, companies operated by buying television time. Broadcast television system-managed 

TV shopping channels by virtue of their own low-cost channel advantage as well as the cooperation with broadcast television media are 

expanding their coverage and gaining more market share.  

 

As of October 2013, no laws or regulations have been yet issued for TV shopping in China. Accordingly, there are no definite rules about 

the positioning, entrants’ qualification, radio broadcast norms and other issues of TV shopping. Professional Committee of Media Shopping, 

China General Chamber of Commerce has already formulated Operational Requirements for Media Shopping, which with detailed 

provisions on show forum of TV shopping, duties and obligations of TV stations and market traders has been approved by the Ministry of 

Commerce People’s Republic of China and will come into effect on November 1, 2013.  

 

China TV Shopping Industry Report, 2013 highlights the followings: 

 

 ※A general overview of China’s TV shopping industry, covering development course, policies and regulations, market size, industry chain, 

current development and future trends; 

 ※ Analysis on major developments of TV shopping industry in China, involving competition pattern i.e. home shopping and advertising 

model as well as development trend; 

 ※ Analysis on 13 companies like Oriental CJ, Happigo, Qegoo, Acorn International Inc. (ATV), Wuxing Shopping, including company 

profiles, financial data, the latest strategies, trends and so forth. 
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About ResearchInChina 

 

ResearchInChina (www.researchinchina.com) is a leading independent provider of China business intelligence. Our 

research is designed to meet the diverse planning and information needs of businesses, institutions, and professional 

investors worldwide. Our services are used in a variety of ways, including strategic planning, product and sales forecasting, 

risk and sensitivity management, and as investment research. 

Our Major Activities 

Multi-users market reports 

 Database-RICDB 

 Custom Research 

 Company Search 

 

RICDB (http://www.researchinchina.com/data/database.html ), is a visible financial data base presented by map and graph 

covering global and China macroeconomic data, industry data, and company data. It has included nearly 500,000 indices 

(based on time series), and is continuing to update and increase. The most significant feature of this base is that the vast 

majority of indices (about 400,000) can be displayed in map.  

 

After purchase of our report, you will be automatically granted to enjoy 2 weeks trial service of RICDB for free.  

 

After trial, you can decide to become our formal member or not. We will try our best to meet your demand. For more 

information, please find at www.researchinchina.com  

 

For any problems, please contact our service team at: 
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