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METHODOLOGY  

Both primary and secondary research methodologies were used 

in preparing this study. Initially, a comprehensive and exhaustive 

search of the literature on this industry was conducted. These 

sources included related books and journals, trade literature, 

marketing literature, other product/promotional literature, annual 

reports, security analyst reports, and other publications. 

Subsequently, telephone interviews or email correspondence 

was conducted with marketing executives etc. Other sources 

included related magazines, academics, and consulting 

companies. 

 

INFORMATION SOURCES 

The primary information sources include Company Reports, 

and National Bureau of Statistics of China etc. 

 

  

 

 

STUDY GOAL AND OBJECTIVES 

This report provides the industry executives with strategically significant 

competitor information, analysis, insight and projection on  the 

competitive pattern and key companies in the industry, crucial to the 

development and implementation of effective business, marketing and 

R&D programs. 

  

REPORT OBJECTIVES 

 To establish a comprehensive, factual, annually updated and cost-

effective information base on market size, competition patterns, 

market segments, goals and strategies of the leading players in the 

market, reviews and forecasts.  

 To assist potential market entrants in evaluating prospective 

acquisition and joint venture candidates.  

 To complement the organizations’ internal competitor information 

gathering efforts with strategic analysis, data interpretation and 

insight. 

 To suggest for concerned investors in line with the current 

development of this industry as well as the development tendency. 

 To help company to succeed in a competitive market, and 

understand the size and growth rate of any opportunity. 
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Abstract 

 
By the end of 2012, China has had a total of 96,313 filling stations, an 

increase of 875 or up 0.92% compared to 2011, including 51,854 SOE 

filling stations (53.8% of the total), 42,425 private filling stations (44.1%) 

and 2,034 filling stations with foreign capital (2.1%).  

 

China’s filling station market in recent years has shown two main 

characteristics. First, because of the vigorous growth of car ownership 

(a CAGR of 16.24% in 2007-2012), the average number of cars served 

by each filling station is consequently growing rapidly (CAGR of 15.74% 

in 2007-2012).  

 

Second, the rapid development of non-oil business in Chinese filling 

stations, which is specifically manifested as convenience stores, 

lubricating oil stores, asset leasing, advertising, car washing, car 

repairing, catering, weighbridge, ATMs, communications, lotteries and 

other multiple business forms. In 2009-2012 the number of Chinese 

filling stations conducting non-oil business rose from 21,000 to 37,000, 

and sales value of non-oil business surged from RMB6 billion to 

RMB19.6 billion at a CAGR of 48.4%.  
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In 2008-2012 CAGR for revenue and net income of China’s three major oil companies was much higher than other oil companies worldwide. 

The top three - PetroChina, CNOOC and Sinopec in terms of revenue CAGR were respectively 22.54%, 21.27% and 20.53%.  

 

China Filling Station and Gas Station Industry Report, 2013-2016 of ResearchInChina highlights the followings: 

     ※Overview of filling station industry (including definition, classification, major clients and consumption habits, business model and 

strategy of filling stations at home and abroad, etc.) 

     ※China refined oil and filling station market (including gasoline and diesel production and sales volume; price trend; refined oil 

enterprises; number, distribution and competition pattern of filling stations; etc.) 

     ※China motor vehicle and filling station market (involving production and ownership of cars, motorcycles and other motor vehicles; 

average number of motor vehicles and cars served by each filling station; filling station market in China’s four municipalities; etc.) 

     ※Global and China gas station market (embracing market overview; global and China natural gas vehicle ownership; number, 

competition pattern and development prospect of global and China natural gas station, etc.) 

     ※Analysis (revenue, revenue structure, net income, gross margin, refined oil sales, filling station business, etc.) on leading companies 

(such as Shell Oil Company, BP, Sinopec, PetroChina, etc.) in global and China filling station industry. 
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