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STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant

competitor information, analysis, insight and projection on the
competitive pattern and key companies in the industry, crucial to the
development and implementation of effective business, marketing and

R&D programs.

REPORT OBJECTIVES

€ To establish a comprehensive, factual, annually updated and cost-
effective information base on market size, competition patterns,
market segments, goals and strategies of the leading players in the
market, reviews and forecasts.

€ To assist potential market entrants in evaluating prospective
acquisition and joint venture candidates.

€ To complement the organizations’ internal competitor information
gathering efforts with strategic analysis, data interpretation and
insight.

€ To suggest for concerned investors in line with the current
development of this industry as well as the developmenttendency.

€ To help company to succeed in a competitive market, and

METHODOLOGY

Both primary and secondary research methodologies were used
in preparing this study. Initially, a comprehensive and exhaustive
search of the literature on this industry was conducted. These
sources included related books and journals, trade literature,
marketing literature, other product/promotional literature, annual
reports, security analyst reports, and other publications.
Subsequently, telephone interviews or email correspondence
was conducted with marketing executives etc. Other sources
included related magazines, academics, and consulting

companies.
INFORMATION SOURCES

The primary information sources include Company Reports,

and National Bureau of Statistics of China etc.
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Abstract

With economic growth, increasing urbanization rate and people's
disposable income, the requirement on housing quality and comfort is
augmenting, China’s ceramic tile market is also booming, with market
scale increasing from RMB131 billion in 2007 to RMB380 billion in 2013,
representing a CAGR of 19.4%. However, as the growth of investment
in real estate slowed down, China’s ceramic tile market also entered a
period of adjustment. In 2013, the penetration of ceramic tile
consumption for new house decoration in China reached 74.7%, but in
2008 this rate is estimated to drop to 68.5%, with market scale hitting
RMB402.1 billion.

Chinese building ceramics enterprises are mainly concentrated in
southeast coastal areas and Jiangxi province. With better equipment,
strong technical force, excellent quality and high brand awareness,
enterprises in these areas attach most importance to the production and
sales of medium and high-end building ceramics. Among them,
Guangdong and Fujian belong to the traditional production base of
building ceramics, while Jiangxi is a significant emerging production
base with the influx of a large number of good brands resulting from the
transfer of ceramics industry from Guangdong and coastal cities.

TOP10 Production Areas of Ceramic Tile in China, 2013 (Sgm min)

Ranking Province Output
1 Guangdong 1,905
2 Fujian 874
3 Jiangxi 867
4 Liaoning 766
5 Shandong 682
6 Henan 331
7 Hubei 287
8 Guangxi 278
o Sichuan 208
10 Hebel 199

Source: ResearchInChina, WIND
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The Chinese ceramic tile market now features numerous brands, showing serious homogenization of products and low concentration of
enterprises. High-end brands include Dongpeng, Marco Polo, Hongyu, Newpearl, New Zhongyuan, Oceano, Nabel, Bode, Eagle Ceramic,
etc., of which the top ten tile manufacturers hold a combined market share of only 9.93% and the market competition is very intense. In the
future, as the industrial transfer and government’s strengthening protection of environment, the technically backward capacity will be
gradually eliminated, accompanied by more corporate mergers and rising market concentration (especially in the high-end market segment).

China Ceramic Tile Industry Report, 2014-2018 contains the following studies:

»¢ Overview of China ceramic tile industry, including development history, policies and regulations, market size, competition pattern,
regional markets, import and export, trends, etc;

2 Development of China ceramic tile related industry chain, involving market size and prospects of housing, decoration and other
industries;

¥ Analysis of 12 companies namely Dongpeng, Marco Polo, Hongyu, Newpearl, New Zhongyuan, Oceano, Nabel, Bode, Eagle Ceramic,
Monalisa, Cimic and China Ceramics, covering profile, operation, flagship products, distribution of production bases, technical
characteristics and so on.
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Selected Charts

Criteria for Definition of China Ceramic Tile Market Segments

Gross Floor Area of Residential Properties under Construction and Completed in China, 2008-2017(sgm min)
China's Home Decoration and Improvement Market Size, 2008-2013 (RMB min)

Urban Population and Urbanization Rate in China, 2008-2017

Per Capita Annual Disposable Income in China, 2008-2017(RMB)

Total Retail Sales of Consumer Goods in China, 2008-2017(RMB bin)

China's Ceramic Tile Market Size, 2007-2013 (RMB bln)

China's Ceramic Tile Output, 2009-2013 (sgm bin)

China's Ceramic Tile Output, 2007-2014 (sgm bln)

Market Share of Major Brands in China's Ceramic Tile Market, 2013 (RMB bin)

Market Share of Major Brands in China's Ceramic Tile High-End Market, 2013 (RMB bin)
China's Ceramic Tile Export Volume, 2010-2013 (sgm min)

China's Ceramic Tile Export Value, 2010-2013 (USD min)

Average Price of China's Ceramic Tile Exports, 2010-2013 (USD/sgm)

Ranking of China's Ceramic Tile Export Destinations by Export Volume, 2012-2013 (sqm min)
Ranking of Key Ceramic Tile Exporting Provinces in China, 2012-2013

China's Ceramic Tile Import Volume, 2010-2013 (sgm mIn)

China's Ceramic Tile Import Value, 2010-2013 (USD min)

Average Price of China's Ceramic Tile Imports, 2010-2013 (USD/sgm)

China's Ceramic Tile Market Size, 2013-2018E (RMB bin)

TOP10 Ceramic Tile Production Areas in China, 2013 (sgm min)

Ceramic Tile Output in Guangdong Province, 2007-2014 (sqm min)

Production Base Distribution of Major Ceramic Tile Manufacturers in Guangdong Province
Ceramic Tile Output in Fujian Province, 2007-2014 (sgm min)

Ceramic Tile Output in Jiangxi Province, 2007-2014 (sgm mIn)
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* Production Base Distribution of Major Ceramic Tile Manufacturers in Jiangxi Province
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* Revenue and Net Income of Dongpeng, 2010-2013 (RMB)

* Revenue and Net Income Forecast of Dongpeng, 2013-2018 (RMB)

* Revenue Structure of Dongpeng by Product, 2011-2013 (RMB min)

* Revenue Structure of Dongpeng by Region, 2012-2013 (RMB min)

* Key Ceramic Tile Product of Dongpeng

* Production Capacity and Utilization Rate of Ceramic Tile Production Facilities of Dongpeng
* Distribution of Retail Outlets of Dongpeng

* Distribution of Warehouses of Dongpeng

* Ceramic Tiles Revenue Break-Down by Sales Channel, 2011-2013 (RMB min)
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Selected Charts

* Sales Network around Globe of Monalisa Ceramics

* Revenue and Net Income of Cimic, 2009-2013 (RMB mln)
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* Revenue and Net Income of China Ceramics, 2009-2013 (RMB min)

* Revenue and Net Income of China Ceramics, 2013-2018E (RMB)

* Revenue Structure of China Ceramics by Product, 2011-2012 (RMB min)

* Revenue Structure of China Ceramics by Region, 2010-2012 (RMB min)

¢ Key Ceramic Tile Products of China Ceramics

* Overseas Distribution of China Ceramic

* Domestic Distribution of China Ceramic

* China Ceramics' Sales from Major Clients and % of Total Sales, 2010-2012
* China Ceramics' Procurement from Top Five Suppliers and % of Total Procurement, 2010-2012

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080
Phone: +86 10 82600828 @ Fax: +86 10 82601570 @ www.researchinchina.com @ report@researchinchina.com



\esearehinthin

The Vertical Portal for China Business Intelligence

How to Buy

You can place your order in the following alternative ways: Choose type of format

1.0rder online at www.researchinchina.com

PDF (Single user license) .............. 1,600 USD
2.Fax order sheet to us at fax number.+86 10 82601570 HArd COPY  ovoveveeeeeeeeeeeeenons 1,700 USD
3. Email your order to: report@researchinchina.com PDF (Enterprisewide license).......... 2.450 USD
4. Phone us at +86 10 82600828/ 82601561
Party A: . ) ) )

Name: X Reports will be dispatched immediately
Address: .
Contact Person: Tel once full payment has been received.
E-mail: Fax )
Payment may be made by wire transfer or

Party B: : : credit card via PayPal.
Name: Beijing Waterwood Technologies Co., Ltd (ResearchinChina)
Address: Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18,

Suzhou Street, Haidian District, Beijing, China 100080
Contact Liao Yan Phone: | 86-10-82600828
Person:
E-mail: report@researchinchina.com Fax: 86-10-82601570

Bank details: | Beneficial Name: Beijing Waterwood Technologies Co., Ltd

Bank Name: Bank of Communications, Beijing Branch

Bank Address: NO.1 jinxiyuan shijicheng,Landianchang,Haidian
District,Beijing

Bank Account No #: 110060668012015061217

Routing No # : 332906

Bank SWIFT Code: COMMCNSHBJG

.
J

Total www.researchinchina.com

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080
Phone: +86 10 82600828 @ Fax: +86 10 82601570 @ www.researchinchina.com @ report@researchinchina.com


http://www.researchinchina.com/
mailto:report@researchinchina.com

\asearehinbhin

The Vertical Portal for China Business Intelligence

RICDB service

About ResearchInChina

ResearchInChina (www.researchinchina.com) is a leading independent provider of China business intelligence. Our
research is designed to meet the diverse planning and information needs of businesses, institutions, and professional
investors worldwide. Our services are used in a variety of ways, including strategic planning, product and sales forecasting,
risk and sensitivity management, and as investment research.

Our Major Activities

O Multi-users market reports
O Database-RICDB

O Custom Research

O Company Search

RICDB (http://www.researchinchina.com/data/database.html ), is a visible financial data base presented by map and graph
covering global and China macroeconomic data, industry data, and company data. It has included nearly 500,000 indices
(based on time series), and is continuing to update and increase. The most significant feature of this base is that the vast
majority of indices (about 400,000) can be displayed in map.

After purchase of our report, you will be automatically granted to enjoy 2 weeks trial service of RICDB for free.

After trial, you can decide to become our formal member or not. We will try our best to meet your demand. For more
information, please find at www.researchinchina.com

For any problems, please contact our service team at:
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