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STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant

competitor information, analysis, insight and projection on the
competitive pattern and key companies in the industry, crucial to the
development and implementation of effective business, marketing and

R&D programs.

REPORT OBJECTIVES

€ To establish a comprehensive, factual, annually updated and cost-
effective information base on market size, competition patterns,
market segments, goals and strategies of the leading players in the
market, reviews and forecasts.

€ To assist potential market entrants in evaluating prospective
acquisition and joint venture candidates.

€ To complement the organizations’ internal competitor information
gathering efforts with strategic analysis, data interpretation and
insight.

€ To suggest for concerned investors in line with the current
development of this industry as well as the developmenttendency.

€ To help company to succeed in a competitive market, and

METHODOLOGY

Both primary and secondary research methodologies were used
in preparing this study. Initially, a comprehensive and exhaustive
search of the literature on this industry was conducted. These
sources included related books and journals, trade literature,
marketing literature, other product/promotional literature, annual
reports, security analyst reports, and other publications.
Subsequently, telephone interviews or email correspondence
was conducted with marketing executives etc. Other sources
included related magazines, academics, and consulting

companies.
INFORMATION SOURCES

The primary information sources include Company Reports,

and National Bureau of Statistics of China etc.
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Abstract

In recent years, jewelry consumption has kept increasing with the
people’s improved affordability and consumption level. In 2013, the
global jewelry sales achieved USD184 billion, representing a year-on-
year jump of 26.03% , accounting for 57.86% of the global luxury goods
sales.

Mainland China is a major jewelry consumer in the world. In 2013, the
jewelry sales in Chinese Mainland approximated USD75.8 billion
(USD1= RMBS6.2), equivalent to 41.2 % of the global consumption.

In Mainland China, the gold jewelry consumption accounts for about
50% of the total jewelry consumption. In 2013, two gold price slumps
triggered spending spree; as a result, Mainland China’s gold jewelry
sales volume increased significantly by 42.5% to 717 tons in 2013.

In addition to meeting local demand, Mainland China also exports
considerable jewelry. In 2013, it exported the jewelry with total value of
USD49.06 billion, up 10.5% year on year. Hong Kong is a major
destination, importing the jewelry worth USD41.97 billion (up 7.44%
year on year) from Mainland China in 2013, and accounting for 86% of
Mainland China's total export value.

Mainland Retail Network of Key Jewelry Enterprises in China by the End of 2013

. National layout : first-tier cities 13.4% ,

Numbee of Ouliets
e second-tier cities 47.8% , third-tier cities 39.8%
® <wr Chow Tal Fook
: 6071210 ® National layout : Mainly setting up franchised
L e Luk Foox  Oullets in coastal cities
@ - Hong Kong
o LLIRURL National layout : Mainly in first and second-tier cities
Chow Sang Sang
@ ‘''mkar  Converged in first and second-tier cities
Emperor Watch & Jewellery
7 Regional layout ; the Yangtze River Delta 45% ,
. mos! stores outside Shanghai are placed
Lao Feng Xiang in third and fourth-tier cities
Shanghai
® Mainly in Shanghai
.. Yuyuan Tournst Mart
. o MINGR Regional layout : 50% in Jiangsu and Zhejiang ,
r Zhejiang 20% in Beijing and Tianjin
Ming Jowoky
© Converged in East China and South China
Goldioal Jowolry
Guangdong
° [HJ Regional layout : over 50% in the East, about 20%

A in the North and 8% In the South

Source: {China Jewelry Industry Report,2013-2016) by ResearchInChina

Copyright 2012ResearchInChina

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080
Phone: +86 10 82600828 @ Fax: +86 10 82601570 @ www.researchinchina.com @ report@researchinchina.com



\esearchinkhin

The Vertical Portal for China Business Intelligence

Currently, Chow Tai Fook, Lao Feng Xiang, Shanghai Yuyuan Tourist Mart, Chow Sang Sang and Luk Fook have become the leading
brands in China (including Mainland China and Hong Kong). In 2013, Chow Tai Fook occupied the highest share 8.63% in the Chinese
market (in terms of sales revenue), followed by Lao Feng Xiang with 5.34 %.

Chow Tai Fook: In recent years, Chow Tai Fook has highlighted the development of the retail network in second, third and fourth-tier cities
of Mainland China. More than 65% of new stores opened by the company in 2013 are located in third-tier (or below) cities.

Lao Feng Xiang: Distributors and franchisees occupy high proportions. By the end of 2013, there had been 2,624 sales outlets (an
increase of 323 year on year), including 1,550 distributors (rising by 162) and 916 franchisees (ascending by 153).

Shanghai Yuyuan Tourist Mart: In May 2013, Shanghai Yuyuan Tourist Mart merged "Laomiao Gold" and "Yayi Jewelry" into Shanghai
Yuyuan Gold Jewellery Group Limited whose sales revenue increased by 14% to reach RMB20.57 billion.

Chow Sang Sang: Chow Sang Sang adopts the self-operation mode. In 2013, it opened 32 new stores in Yancheng of Jiangsu, Huzhou of
Zhejiang, Datong of Shanxi, Weifang of Shandong and other cities; it added a new store in Tuen Mun V-City, Mong Kok and Jordan of Hong
Kong each; it closed a branch in Taiwan while opening another two new stores.

The report highlights the following:

X Global jewelry consumption, raw material markets, brand enterprises, etc.;

2 Status quo, sales models, regional market structure and development trends of China jewelry industry;
% Production, processing, marketing, export and competition pattern of China jewelry industry;

2% Supply and demand of gold, platinum, diamond and other jewelry market segments in China;

% Operation and sales network of 5 Hong Kong jewelry companies and 7 Mainland Chinese enterprises.
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