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STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant

competitor information, analysis, insight and projection on the
competitive pattern and key companies in the industry, crucial to the
development and implementation of effective business, marketing and

R&D programs.

REPORT OBJECTIVES

€ To establish a comprehensive, factual, annually updated and cost-
effective information base on market size, competition patterns,
market segments, goals and strategies of the leading players in the
market, reviews and forecasts.

€ To assist potential market entrants in evaluating prospective
acquisition and joint venture candidates.

€ To complement the organizations’ internal competitor information
gathering efforts with strategic analysis, data interpretation and
insight.

€ To suggest for concerned investors in line with the current
development of this industry as well as the developmenttendency.

€ To help company to succeed in a competitive market, and

METHODOLOGY

Both primary and secondary research methodologies were used
in preparing this study. Initially, a comprehensive and exhaustive
search of the literature on this industry was conducted. These
sources included related books and journals, trade literature,
marketing literature, other product/promotional literature, annual
reports, security analyst reports, and other publications.
Subsequently, telephone interviews or email correspondence
was conducted with marketing executives etc. Other sources
included related magazines, academics, and consulting

companies.
INFORMATION SOURCES

The primary information sources include Company Reports,

and National Bureau of Statistics of China etc.
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Abstract

Bearing is a key componentin contemporary mechanical equipment,
finding wide application in automobile, electromechanics, construction

machinery, household appliances, metallurgy and mining machinery, etc.

In 2013, the global bearing market size (sales) reached USD 62 billion
(about RMB 281.2 billion), of which Asia accounted for 50%, Europe
25% and the Americas 20%. In particular, the Asian bearing market is
mainly concentrated in Japan, India and China.

Bearing output in China as one of the world's major producers of
bearings was 19.6 billion units in 2013, falling 6.7% from a year earlier,
which was mainly due to the glide in boom of automobile, machine tool,
construction machinery and other downstream sectors. In 2014, boosted
by downstream markets such as automobile and railway, China's output
of bearing is expected to pick up a bit.

Currently, automobile is the largest application market for bearing in
China, enjoying a 30.1% market share. In 2013, automotive bearing
demand in China was 1.1 billion units, which was expected to grow to
1.2 billion units in 2014. In addition to the demand from automobile,
acceleration of railway construction in China also stimulated the
demand of railway bearings, which was approximately 5.41 million units
in 2013 and is predicted to reach 5.84 million units in 2014.

With the development of Chinese bearing market, the world's top eight
bearing manufacturers including SKF, NSK and NTN have, without
exception, entered China. At the same time, ZWZ, ZYS Luoyang
Bearing Science & Technology, NXZ Xibei Bearing Co., Ltd and other
domestic enterprises also have strengthened their pioneering in
bearing business.

SKF: The world's largest bearing manufacturer, in 2013 its revenue
from bearing business approximated USD 8.1 billion (about RMB 49.8
billion). At present, it has set up 18 production bases and more than
300 sales outlets in such places as Shanghai, Beijing, Dalian and
Jinan. In 2014, SKF lavished (Swedish Kronor) SEK 800 million (about
RMB 700 million) to establish a comprehensive facility for bearing
production, research and developmentin Shanghai.

NSK: It already has been in possession of 33 enterprises and 14 R&D
and production bases. In FY2013, it gained sales of JPY 732.8 billion
(RMB 44.1 billion), of which sales in China was about RMB 10.3 billion
which was planned to be raised to RMB 18 billion by FY2015.
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ZWZ: China's largest bearing producer. In August 2013, it made a successful acquisition of the German bearing company KRW, on this
basis, it is now preparing to build its R&D center in Europe. In June 2014, ZWZ successfully built the National Large Bearing R&D
Engineering Technology Center. So far the Center has developed and mass-produced large axle railway bearings.

ZYS Luoyang Bearing Science & Technology: In May 2014, it invested RMB 160 million to build the "High-Speed Precision Heavy-load
Bearing Industrialization and Demonstration Production Line Project", which mainly produces high-speed rail bearings, urban rail vehicle
bearings, locomotives and high precision bearings such as transmission bearings. The project is estimated to be completed in June 2015,
which will by then add a production capacity of bearing 60,000 units/a.

Global and China Bearing Industry Report, 2013-2016 by ResearchinChina focuses on the followings:
2Global bearing market size, market structure, competitive landscape, etc;

z3Development environment of China bearing industry;

ZChina's bearing production, sales, market structure, competition pattern, import and export, etc.;
2Demand, competition pattern, etc of major downstream sectors of bearing;

20peration of 8 global and 10 Chinese bearing manufacturers.

Bearing Revenue of Global Main Manufacturers, 2008/2013
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