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METHODOLOGY 

Both primary and secondary research methodologies were used

STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant Both primary and secondary research methodologies were used

in preparing this study. Initially, a comprehensive and exhaustive

search of the literature on this industry was conducted. These

sources included related books and journals, trade literature,

This report provides the industry executives with strategically significant

competitor information, analysis, insight and projection on  the

competitive pattern and key companies in the industry, crucial to the

development and implementation of effective business, marketing and

marketing literature, other product/promotional literature, annual

reports, security analyst reports, and other publications.

Subsequently, telephone interviews or email correspondence

R&D programs.

REPORT OBJECTIVES

 T t bli h h i f t l ll d t d d t was conducted with marketing executives etc. Other sources

included related magazines, academics, and consulting

companies.

 To establish a comprehensive, factual, annually updated and cost-

effective information base on market size, competition patterns, 

market segments, goals and strategies of the leading players in the 

market, reviews and forecasts. 

INFORMATION SOURCES

The primary information sources include Company Reports,

and National Bureau of Statistics of China etc.

 To assist potential market entrants in evaluating prospective 

acquisition and joint venture candidates. 

 To complement the organizations’ internal competitor information 

gathering efforts with strategic analysis, data interpretation and 

insight.

 To suggest for concerned investors in line with the current 

development of this industry as well as the development tendencydevelopment of this industry as well as the development tendency.

 To help company to succeed in a competitive market, and 
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Abstract

The report covers the followings: 
1, Development trends of touch screen technology
2, Trends of touch screen market
3 Analysis on the touch screen industry3, Analysis on the touch screen industry
4, Study on 22 major touch screen vendors 
5, Research on 5 touch screen glass vendors 

The core of the touch screen market is reflected in smartphones and 
Tablet PCs, both of which will be in trouble in the next three years. The 
smartphone market has obviously been saturated and slowed down. 
China exceeds the United States to see the highest smartphone 
penetration rate. However, the Chinese smartphone market where a 
person often holds two smartphones is the first one that suffers 
recession in the world. From January to October of 2014, China's 
smartphone shipment dropped down 10.4% year on year to 312 million. 
China's sluggish economy is also a reason for the decline.

The Tablet PC market witnesses saturation as well. Impacted by bigger p y gg
and bigger mobile phone screens, the market of Tablet PCs featured 
with simple functions stopped growth to descend in 2014. In terms of 
willingness-to-buy, adults would like to buy Tablet PCs for children, 
marking low replacement frequency. In the next few years, the Tablet 
PC market will be in a mild recession which even can not be reversedPC market will be in a mild recession, which even can not be reversed 
by Apple’s upcoming 12.9-inch Tablet PCs.
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Touch laptops may disappear completely, especially clamshell ones which are mainly used in offices with meaningless touch function. 2in1 
laptops are inferior to clamshell laptops in performance, but are much expensive than Tablet PCs and clamshell laptops, so the 2in1 laptop p p p p p , p p p , p p
market will shrink.

For Out-Cell touch screen vendors, In-Cell and On-Cell threaten their market, the downstream market halted, and the Out-Cell touch screen 
capacity is excess dramatically. In 2014, the Out-Cell touch screen market witnessed a fierce price war, the market size shrunk by 16.2%, 
especially South Korean and Taiwanese vendors suffered the hugest losses and some of them lost the revenue by 50%, let alone bankrupt 
small vendors.

Wintek (annual revenue: more than USD2 billion) and Digitech Systems (annual revenue: over USD200 million) were also listed in the 
considerable collapsed Out-Cell touch screen vendors in 2014. In 2015, the Out-Cell touch screen market will still see significant oversupply, 
particularly the field of touch screens used for Tablet PCs and laptops; meanwhile, the market will decline by 10.3%.

In-Cell and On-Cell vendors will triumph. Their price disadvantage will gradually vanish with more mature technology and high output.  50% 
of touch screens will adopt In Cell or On Cell in 2016 much higher than 31% in 2014of touch screens will adopt In-Cell or On-Cell in 2016, much higher than 31% in 2014.
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• Glass-to-glass (G/G) Projected Capacitive Touch Screen (P-cap Touch)
• Glass-to-film-to-film (G/F/F) Projected Capacitive Touch Screen
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• Development Trends of Global Smartphone Display Resolution, 2013-2017E
• Chinese Mobile Phone Market by Size 2014
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• ITO Film Supply Chain
• Comparison between Major ITO Film Vendors in Performance
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• Truly's Semiconductor Shipment by Product, 2012-2015E
• Truly's Semiconductor ASP by Product 2012-2015E
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• Sharp's Operating Margin by Business, FY2013-FY2015
• Sharp's Mobile Phone Panel Resolution 2013-2014
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• S-MAC's Production Process
• S-MAC's Quarterly Revenue and Operating Margin Q1 2013-Q4 2014

Selected  Charts 

S MAC s Quarterly Revenue and Operating Margin, Q1 2013 Q4 2014
• S-MAC's Quarterly Revenue by Business, Q1 2013-2014
• Organizational Structure of ILJIN Display
• Revenue and Operating Margin of ILJIN Display, 2008-2014
• Quarterly Revenue and Operating Margin of ILJIN Display, Q1 2012-Q4 2014
• Revenue of ILJIN Display by Business, Q1 2011-Q4 2013
• 7-inch TSP Output of ILJIN Display, Q1 2010-Q4 2013
• Revenue and Operating Margin of Melfas, 2007-2014
• Revenue of Melfas by Product, 2007-2014
• Quarterly Revenue and Operating Margin of Melfas, Q1 2013-Q4 2014
• ELK's Revenue and Operating Margin, 2006-2014
• ELK's Revenue by Application, 2012-2013
• ELK's Revenue Customer Distribution, 2012-2013
• Revenue and Operating Margin of Digitech Systems 2007 2013• Revenue and Operating Margin of Digitech Systems, 2007-2013
• Revenue of Digitech Systems by Product, 2009-2012
• Organizational Structure of Sintek Photronic        
• Revenue and Operating Margin of Sintek Photronic, 2004-2014
• Monthly Revenue and Growth Rate of Sintek Photronic, Nov 2012-Nov 2014Monthly Revenue and Growth Rate of Sintek Photronic, Nov 2012 Nov 2014
• Cando's Revenue and Operating Margin, 2004-2014
• Cando's Monthly Revenue and Growth Rate, Nov 2012-Nov 2014
• TPK's Organizational Chart
• TPK's Revenue, Gross Margin and Operating Margin, 2007-2014
• TPK's Quarterly Revenue and Operating Margin, Q1 2012-Q3 2014
• TPK's Quarterly Revenue and Gross Margin, Q1 2011-Q3 2014

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080 
Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ● report@researchinchina.com



• TPK's Quarterly Revenue by Size, Q1 2013-Q3 2014
• TPK's Monthly Revenue and Growth Rate Nov 2012-Nov 2014
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• R & D Organizational Structure of GIS
• Production Organizational Structure of GIS
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• Customer Distribution of Shenzhen Lens, 2013
• Revenue Operating Profit and Net Income of Shenzhen Lens 2011 2014
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