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STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant
competitor information, analysis, insight and projection on the
competitive pattern and key companies in the industry, crucial to the
development and implementation of effective business, marketing and

R&D programs.

REPORT OBJECTIVES

€ To establish a comprehensive, factual, annually updated and cost-
effective information base on market size, competition patterns,
market segments, goals and strategies of the leading players in the
market, reviews and forecasts.

€ To assist potential market entrants in evaluating prospective
acquisition and joint venture candidates.

€ To complement the organizations’ internal competitor information
gathering efforts with strategic analysis, data interpretation and
insight.

€ To suggest for concerned investors in line with the current
development of this industry as well as the development tendency.

€ To help company to succeed in a competitive market, and

METHODOLOGY

Both primary and secondary research methodologies were used
in preparing this study. Initially, a comprehensive and exhaustive
search of the literature on this industry was conducted. These
sources included related books and journals, trade literature,
marketing literature, other product/promotional literature, annual
reports, security analyst reports, and other publications.
Subsequently, telephone interviews or email correspondence
was conducted with marketing executives etc. Other sources
included related magazines, academics, and consulting

companies.
INFORMATION SOURCES

The primary information sources include Company Reports,

and National Bureau of Statistics of China etc.
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Abstract

Affected by the factors such as the slowdown in macro-economic growth,

the decelerated growth of fixed-assets investment, and rapid capacity
expansion of downstream sectors in the early stage, China’s machine
tool industry has showed a significant decline since 2011. In 2012-2013,
the output of metal working machine tools in China dropped by
respectively 7.0% and 6.1%. This is particularly true of metal cutting
machine tools, whose output fell by 7.3% and 8.9%, respectively.

In the past two years, the weakened demand from the domestic market
has led to a decline in imports, with the import volume of metal working

machine tools in 2013 falling by 31.4% from a year ago, the first double-
digit decline in China's machine tool imports for the past decade except
the 2009 financial crisis.

Meanwhile, the import structure of China's machine tool products also
changed significantly. The demand for high-precision, high-speed,
highly efficient, and intelligent medium and high-end CNC machine tools
has increased remarkably. In 2013, this kind of machine tool was largely
imported by machining centers (horizontal-type, vertical-type, and
gantry-type), with the full-year import value amounting to USD3.38
billion. That was followed by laser process machines and CNC
horizontal lathes, etc.

Revenue and Development Strategy of Major Manufacturers in China, 2014
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In the first half of 2014, China’s machine tool industry continued to present low growth, but the output rose considerably and the exports
turned from negative to positive. It is predicted that machine tool industry for the whole year will return to 2011 levels.

Amid sluggish recovery of the global economy and downturn of China's machine tool market, many foreign companies are stepping up the
layout in China. In 2013, Yamazaki Mazak’s new plant in Dalian was completed and put into production; DMG MORI SEIKI’s plant in Tianjin
was opened; the German company Trumpf acquired a 72% interest in Jiangsu Jinfangyuan CNC Machine Co., Ltd. In 2014, ROTTLER
worked with Shandong Yonghua Machinery Co. Ltd. to jointly build precision machine tools under the brand name of ROTTLER?YONGHUA
in an attempt to develop China’s high-end machine tool market, such as aerospace, shipbuilding, automobiles, and rail transit.

On the other hand, the domestic machine tool enterprises have accomplished transformation and upgrading by adjusting product structure,
extending industrial chain, expanding overseas market, and innovating technologies. In 2014, DMTG, together with a third party, established
a CNC machine tool company in Russia; SMTCL independently developed i5 numerical control system and achieved mass production;
Qinchuan Machine Tool Group completed overall listing; Spark Machine Tool proposed to bring in AVIC’s equity investment.

LR SA i LR Ui

2Production and marketing, import and export, and corporate landscape of machine tools worldwide;
2Policies, operation, import & export, and competition of machine tool industry in China;

2Production, sales, import & export, and key enterprises of metal cutting machine tool, metal forming machine tool, and CNC machine tool
industries in China;

©0peration of 8 global key enterprises and their business in China, etc.;
20peration, revenue structure, development strategy, etc. of 18 key enterprises in China.

Global and China Machine Toal Industry Report, 2014-2016 compiled by ResearchInChina mainly focuses on the following:

Copyright 2012ResearchInChina

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080
Phone: +86 10 82600828 @ Fax: +86 10 82601570 @ www.researchinchina.com @ report@researchinchina.com



\esearchinthing

The Vertical Portal for China Business Intelligence

1 Overview of Machine Tool Industry
1.1 Definition and Classification

1.2 Status in National Economy

1.3 Industry Chain

2 Status Quo of Global Machine Tool
Industry

2.1 Development

2.2 Production

2.3 Consumption

2.4 Import and Export

2.4.1 Import

2.4.2 Export

2.4.3 Trade Balance Analysis
2.5 Key Enterprises

3 Development Environment of Machine
Tool Industry in China

3.1 Macro-environment
3.1.1GDP

3.1.2 Fixed-asset Investment
3.2 Policy Environment

4 Development of Machine Tool Industry
in China

4.1 International Status

4.2 Industry Operation

4.3 Import and Export

4.3.1 Export

4.3.2 Imports

4.4 Competition Pattern
4.4.1 Enterprise Pattern
4.4.2 Regional Pattern

5 Status Quo of Major Machine Tool
Market in China

5.1 Metal Cutting Machine Tools
5.1.1 Production and Marketing
5.1.2 Import and Export

5.1.3 Major Product Market
5.1.4 Key Enterprises

5.2 Metal Forming Machine Tools
5.2.1 Production

5.2.2 Import and Export

5.2.3 Key Enterprises

5.3 CNC Machine Tools

5.3.1 Overview

5.3.2 Production

5.3.3 Import and Export

5.3.4 Key Enterprises

6 Major Global Machine Tool
Manufacturers

6.1 Yamazaki Mazak
6.1.1 Profile
6.1.2 Operation

Table of contents

6.1.3 Development in China
6.2 Trumpf

6.2.1 Profile

6.2.2 Operation

6.2.3 Development in China
6.3 Amada

6.3.1 Profile

6.3.2 Operation

6.3.3 Development in China
6.4 Komatsu

6.4.1 Profile

6.4.2 Operation

6.4.3 Development in China

6.5 DMG MORI SEIKI
AKTIENGESELLSCHAFT

6.5.1 Profile

6.5.2 Operation

6.5.3 Development in China
6.6 DMG MORI SEIKI

6.6.1 Profile

6.6.2 Operation

6.6.3 Development in China
6.7 Jtekt

6.7.1 Profile

6.7.2 Operation

6.7.3 Development in China
6.8 Okuma

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080
Phone: +86 10 82600828 @ Fax: +86 10 82601570 @ www.researchinchina.com @ report@researchinchina.com



\esearchinthing

The Vertical Portal for China Business Intelligence

7 Major Chinese Machine Tool
Manufacturers

7.1 SMTCL

7.1.1 Profile

7.1.2 Operation

7.1.3 Revenue Structure
7.1.4 Gross Margin

7.1.5 Development Strategy

7.2 Shenji Group Kunming Machine Tool Co.,
Ltd.

7.2.1 Profile

7.2.2 Operation

7.2.3 Revenue Structure
7.2.4 Gross Margin

7.2.5 Development Strategy

7.3 Qinchuan Machine Tool & Tool Group
Share Co., Ltd

7.3.1 Profile

7.3.2 Operation

7.3.3 Revenue Structure

7.3.4 Gross Margin

7.3.5 Development Strategy

7.4 Jiangsu Yawei Machine Tool Co., Ltd.
7.4.1 Profile

7.4.2 Operation

7.4.3 Revenue Structure

7.4.4 Gross Margin

7.4.5 Development Strategy
7.5 NHNC

7.5.1 Profile

7.5.2 Operation

7.5.3 Revenue Structure
7.5.4 Gross Margin

7.5.5 R&D

7.5.6 Development Strategy

7.6 Qinghai Huading Industries Co., Ltd.

7.6.1 Profile

7.6.2 Operation

7.6.3 Revenue Structure
7.6.4 Key Projects

7.6.5 Development Strategy

7.7 Weihai Huadong CNC Incorporated
Company

7.7.1 Profile

7.7.2 Operation

7.7.3 Revenue Structure
7.7.4 Gross Margin

7.8 TONTEC Technology Investment
Group Co Ltd

7.8.1 Profile

7.8.2 Operation

7.8.3 Revenue Structure
7.8.4 Gross Margin

7.8.5 Development Strategy

7.9 Zhejiang RIFA Digital Precision Machinery

Company Ltd.
7.9.1 Profile
7.9.2 Operation
7.9.3 Revenue Structure
7.9.4 Gross Margin
7.9.5 Development Strategy
7.10 Unlisted Companies
7.10.1 DMTG

7.10.2 Qigihar Heavy CNC Equipment Co., Ltd.

7.10.3BYJC

7.10.4 Qier Machine Tool Group Co., Ltd.
7.10.5 JIER Machine-Tool Group Co., Ltd.
7.10.6 CHMTI

7.10.7 Spark Machine Tool Co., Ltd.
7.10.8 Yunnan CY Group Co., Ltd.

7.10.9 Shanghai Machine Tool Works Ltd.

8 Summary and Forecast
8.1 Market

8.3 Enterprise

8.3.1 Overseas enterprises
8.3.2 Domestic enterprises

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080
Phone: +86 10 82600828 @ Fax: +86 10 82601570 @ www.researchinchina.com @ report@researchinchina.com

Table of contents



\esearehinbhin

The Vertical Portal for China Business Intelligence

Selected

* Classification of Machine Tools

* Demand for Machine Tool from Major Industries

®* Machine Tool Industry Chain

* Major Economic Indicators for Machine Tool (Metal Working Machine) Worldwide, 2011-2013
* Total Output Value of Machine Tools Worldwide, 2008-2015E

® OQutput Value of Machine Tools Worldwide (by Country/Region), 2013

*  Qutput Value of Machine Tools (by Continent) and % of Total Worldwide, 2013

* Consumption of Machine Tools Worldwide, 2008-2015E

® Consumption of Machine Tools Worldwide (by Country/Region), 2012-2014

* Per Capita Machine Tool Consumption in Major Countries/Regions, 2013

* Import Value and YoY Growth of Machine Tools Worldwide (by Country/Region), 2013
* Export Value and YoY Growth of Machine Tools Worldwide (by Country/Region), 2013
* Top 10 Global Machine Tool Manufacturers by Output Value, 2012

* China’'s GDP Growth Rate, 2011-2014

* Growih Rate of Fixed-asset investment in China’s Machinery industry, 2009-2014

* Growth Rate of Fixed-asset Investment in China’s Machine Tool Industry, 2009-2014
®* Main Policies on Machine Tool Industry in China, 2011-2014

* China’s Global Ranking in Machine Tool Industry, 2013

* Major Economic Indicators for Machine Tool Industry in China, 2012-2014

* Major Economic Indicators for Metal Cutting Machine Tool and Metal Forming Machine Tool Industries, 2010-2014
* Import and Export Value of Machine Tools in China, 2009-2014

* Export Volume and Value of Metal Working Machine Tools in China, 2008-2014

* Export Value and YoY Growth of Machine Tools in China (by Product), 2013

* Import Value of Metal Working Machine Tools in China, 2008-2014

* Import Value and YoY Growth of Machine Tools in China (by Product), 2013

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080
Phone: +86 10 82600828 @ Fax: +86 10 82601570 @ www.researchinchina.com @ report@researchinchina.com



\esearehinbhin

The Vertical Portal for China Business Intelligence

Selected Charts

* Qutput and Sales Volume of Metal Cutting Machine Tools in China, 2009-2014

*  OQutput of Metal Cutting Machine Tools in China (by Province/Municipality), 2012-2014

¢ Import and Export Value of Metal Cutting Machine Tools in China, 2007-2013

* Import and Export Value of Metal Cutting Machine Tool Products in China, 2011-2013

*  Output and Output Value of Major Metal Cutting Machine Tool Products in China, 2012

* TOP10 Metal Cutting Machine Tool Enterprises in China by Output Value, 2014H1

* OQutput and YoY Growth of Metal Forming Machine Tools in China, 2009-2014

* OQutput of Metal Forming Machine Tools (by Province/Municipality), 2012-2014

¢ Import and Export Value of Metal Forming Machine Tools in China, 2007-2013

* Output of CNC Machine Tools in China, 2008-2014

* CNC Proportion of CNC Metal Cutting Machine Tools in China, 2006-2015E

* Output of CNC Metal Cutting Machine Tools in China (by Province/Municipality) and % of Nationwide Total, 2013
* Import and Export Value of CNC Machine Tools (Metal Working Machine) in China, 2010-2013
¢ Import and Export Value of CNC Metal Cutting Machine Tools in China (by Product), 2010-2013
* Yamazaki Mazak's Production Base Distribution Woridwide, 2014

* Yamazaki Mazak’s Enterprise Distribution in China, 2014

* Trumpf's Sales Value, FY2008/2009-FY2013/2014

*  Trumpf's Order Amount, FY2008/2009-FY2013/2014

* Trumpf's Enterprise Distribution in China, 2014

* Amada’s Revenue and Net Income, FY2009-FY2014

* Amada’s Order Amount (by Product), FY2012-FY2014

* Amada’s Revenue (by Product), FY2010-FY2014

* Amada’s Revenue (by Region), FY2010-FY2014

* Amada’s Enterprise Distribution in China, 2014

* Komatsu's Revenue and Net Income, FY2007-FY2014

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080
Phone: +86 10 82600828 @ Fax: +86 10 82601570 @ www.researchinchina.com @ report@researchinchina.com



\esearehinLin

The Vertical Portal for China Business Intelligence

Selected Charts

¢ Komatsu’s Revenue (by Segment), FY2007-FY2013

* Revenue Structure of Komatsu (by Region), FY2013

* Business Structure of Dmg Mori Seiki Aktiengesellschaft

* Main Business Indicators of Dmg Mori Seiki Aktiengesellschaft, 2008-2014

* Revenue of Dmg Mori Seiki Aktiengesellschaft (by Segment), 2008-2014

* Order Amount of Dmg Mori Seiki Aktiengesellschaft (by Segment), 2008-2014
* Machine Tool Revenue and Order Amount of Dmg Mori Seiki Aktiengesellschaft (by Region), 2012-2014
* Major Machine Tool Companies of Dmg Mori Seiki Aktiengesellschaft, 2014

* Net Sales and Net Income of DMG MORI SEIKI, FY2008-FY2014

* Revenue Structure of DMG MORI SEIKI (by Region), FY2009-FY2014

* Machine Tool Order Amount and Structure of DMG MORI SEIKI, FY2009-FY2013
* DMG MORI SEIKI's Plant in Tianjin

* Jtekt's Revenue and Net Income, FY2010-FY2014

e Jtekt's Revenue (by Segment), FY2014

e Jtekt's Revenue (by Region), FY2010-FY2014

e Jtekt's Enterprise Distribution in China,

®* Okuma’s New Order Amount, FY2008-FY2014

* Okuma’s Revenue and Net Income, FY2008-FY2014

* Okuma’s Revenue (by Region), FY2012-FY2013

* Okuma’s Revenue (by Product), 2008-2013

* Okuma’s Machine Tool Market Structure, FY2013

* Okuma’s Sales Outlet Distribution in China

®* SMTCL’s Revenue and Net Income, 2008-2014

* SMTCL’s Operating Revenue (by Product), 2010-2014

* SMTCL’s Operating Revenue (by Region), 2010-2014

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080
Phone: +86 10 82600828 @ Fax: +86 10 82601570 @ www.researchinchina.com @ report@researchinchina.com



\esearehinLin

The Vertical Portal for China Business Intelligence

Selected Charts

® SMTCL’s Gross Margin, 2008-2014

® SMTCL’s Gross Margin (by Product), 2010-2014

* Revenue and Net Income of Kunming Machine Tool, 2008-2014

* Kunming Machine Tool's Order Amount and CNC Proportion, 2007-2014

* Operating Revenue of Kunming Machine Tool (by Product), 2010-2014

* Kunming Machine Tool's Gross Margin, 2008-2014

* Revenue and Net Income of Qinchuan Machine Tool Group, 2008-2014

* Operating Revenue of Qinchuan Machine Tool Group (by Segment), 2010-2014
* Main Business Structure of Qinchuan Machine Tool Group (by Region), 2010-2014
®* Gross Margin of Qinchuan Machine Tool Group (by Segment), 2012-2014

* Revenue and Net Income of Jiangsu Yawei Machine Tool, 2009-2014

* Operating Revenue of Jiangsu Yawei Machine Tool (by Region), 2008-2014
* Gross Margin of Jiangsu Yawei Machine Tool, 2008-2014

* NHNC's Revenue and Net Income, 2008-2014

®* NHNC's Operating Revenue (by Product), 2009-2014

* NHNC'’s Operating Revenue (by Region), 2010-2014

®* NHNC'’s Gross Margin, 2008-2014

®* NHNC'’s Gross Margin (by Product), 2009-2014

* NHNC's R&D Costs and % of Total Revenue, 2011-2014

* Revenue and Net Income of Qinghai Huading, 2008-2014

* Operating Revenue of Qinghai Huading (by Segment), 2011-2014

* Revenue of Qinghai Huading’s Major Machine Tool Subsidiaries, 2011-2014
* Operating Revenue of Qinghai Huading (by Region), 2011-2014

* Revenue and Net Income of Huadong CNC, 2008-2014

* Operating Revenue of Huadong CNC (by Product), 2011-2014

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080
Phone: +86 10 82600828 @ Fax: +86 10 82601570 @ www.researchinchina.com @ report@researchinchina.com



\esearchinthing

The Vertical Portal for China Business Intelligence

Selected Charts

* Operating Revenue of Huadong CNC (by Region), 2011-2014

* NHNC'’s Gross Margin, 2008-2014

* NHNC's Gross Margin (by Product), 2011-2014

* Revenue and Net Income of TONTEC, 2009-2014

* Operating Revenue of TONTEC (by Product), 2011-2013

* Operating Revenue of TONTEC (by Region), 2011-2014

* TONTEC'’s Gross Margin for Machine Tool, 2010-2014

* Revenue and Net Income of RIFA Digital Precision Machinery, 2008-2014

* Operating Revenue of RIFA Digital Precision Machinery (by Product), 2011-2014
* Operating Revenue of RIFA Digital Precision Machinery (by Region), 2011-2014
* Gross Margin of RIFA Digital Precision Machinery, 2010-2014

* Gross Margin of RIFA Digital Precision Machinery (by Product), 2011-2014

* DMTG's Major Product Production Modes and Production Subsidiaries

* Main Operating Indicators of DMTG, 2010-2014

* DMTG's Operating Revenue and Gross Margin (by Product), 2012-2014

* Main Economic Indicators of Qigihar Heavy CNC Equipment, 2010-2014

* BYJC’s Main Subsidiaries

* JIER Machine-Tool’'s Major Clients

* Spark Machine Tool's Revenue, 2004-2014

* OQutput and YoY Growth of Metal Cutting Machine Tool in China, 2011-2016E

* Revenue and Market Share of Major Metal Cutting Machine Tool Manufacturers in China, 2013

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080
Phone: +86 10 82600828 @ Fax: +86 10 82601570 @ www.researchinchina.com @ report@researchinchina.com



\esearchinkhing

The Vertical Portal for China Business Intelligence

How to Buy

You can place your order in the following alternative ways:

Choose type of format
1.0rder online at www.researchinchina.com

PDF (Single user license) .............. 2,250 USD
2.Fax order sheet to us at fax number:+86 10 82601570 Hard COPY i 2,400 USD
3. Email your order to: report@researchinchina.com PDF (Enterprisewide license)......... 3,400 USD
4. Phone us at +86 10 82600828/ 82601561
Party A: ) ) ] )

Name: X Reports will be dispatched immediately
Address: ]
Contact Person: Tel once full payment has been received.
E-mail: Fax ]
Payment may be made by wire transfer or

EelliyiE: : : credit card via PayPal.
Name: Beijing Waterwood Technologies Co., Ltd (ResearchInChina)
Address: Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18,

Suzhou Street, Haidian District, Beijing, China 100080
Contact Liao Yan Phone: | 86-10-82600828
Person:
E-mail: report@researchinchina.com Fax: 86-10-82601570

Bank details: | Beneficial Name: Beijing Waterwood Technologies Co., Ltd

Bank Name: Bank of Communications, Beijing Branch

Bank Address: NO.1 jinxiyuan shijicheng,Landianchang,Haidian
District,Beijing

Bank Account No #: 110060668012015061217

Routing No # : 332906

Bank SWIFT Code: COMMCNSHBJG

[ ]
Title Format Cost mm " nn

Total www. résearchinchina com

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080
Phone: +86 10 82600828 @ Fax: +86 10 82601570 @ www.researchinchina.com @ report@researchinchina.com



\esearchinthing

The Vertical Portal for China Business Intelligence

RICDB service

About ResearchInChina

ResearchInChina (www.researchinchina.com) is a leading independent provider of China business intelligence. Our
research is designed to meet the diverse planning and information needs of businesses, institutions, and professional
investors worldwide. Our services are used in a variety of ways, including strategic planning, product and sales forecasting,
risk and sensitivity management, and as investment research.

Our Major Activities

O Multi-users market reports
O Database-RICDB

O Custom Research

O Company Search

RICDB (http://www.researchinchina.com/data/database.html ), is a visible financial data base presented by map and graph
covering global and China macroeconomic data, industry data, and company data. It has included nearly 500,000 indices
(based on time series), and is continuing to update and increase. The most significant feature of this base is that the vast
majority of indices (about 400,000) can be displayed in map.

After purchase of our report, you will be automatically granted to enjoy 2 weeks trial service of RICDB for free.

After trial, you can decide to become our formal member or not. We will try our best to meet your demand. For more
information, please find at www.researchinchina.com

For any problems, please contact our service team at:

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080
Phone: +86 10 82600828 @ Fax: +86 10 82601570 @ www.researchinchina.com @ report@researchinchina.com



