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STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant

competitor information, analysis, insight and projection on the
competitive pattern and key companies in the industry, crucial to the
development and implementation of effective business, marketing and

R&D programs.

REPORT OBJECTIVES

€ To establish a comprehensive, factual, annually updated and cost-
effective information base on market size, competition patterns,
market segments, goals and strategies of the leading players in the
market, reviews and forecasts.

€ To assist potential market entrants in evaluating prospective
acquisition and joint venture candidates.

€ To complement the organizations’ internal competitor information
gathering efforts with strategic analysis, data interpretation and
insight.

€ To suggest for concerned investors in line with the current
development of this industry as well as the development tendency.

€ To help company to succeed in a competitive market, and

METHODOLOGY

Both primary and secondary research methodologies were used
in preparing this study. Initially, a comprehensive and exhaustive
search of the literature on this industry was conducted. These
sources included related books and journals, trade literature,
marketing literature, other product/promotional literature, annual
reports, security analyst reports, and other publications.
Subsequently, telephone interviews or email correspondence
was conducted with marketing executives etc. Other sources
included related magazines, academics, and consulting

companies.
INFORMATION SOURCES

The primary information sources include Company Reports,

and National Bureau of Statistics of China etc.
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Abstract

Global and China Car Audio and Infotainment Industry Report, 2014-
2015 covers the following:

1. Global automobile market and industry;

2. China’s automobile market and industry;

3. Automotive infotainment development trends and supply chain

4. Automotive infotainment market and industry

5. Twenty-three key automotive Infotainment vendors

The definition of Infotainment is so vague that virtually all vendors have
their own definition in this respect. In a broad sense, Infotainment
includes simple Audio System (also known as Audio Infotainment) in
low-end models and traditional in-vehicle navigation system in mid-end
models. In a narrow sense, however, Infotainment contains HMI,
Connectivity (WiFi\3G\LTE\Bluetooth\Mobile Phone), Telematics
(Navigation\Alerts), Entertainment (Radio\Audio\Video), and ADAS
(Cameras Display\Black box), that is to say, Hi-end Infotainment.

Today’s Hi-end Infotainment is the mainstream Infotainment in the future.

The design of Infotainment software is becoming more and more
complicated so much so that traditional Infotainment companies began
to aggressively acquire software companies to stabilize their market
position. In addition, Infotainment is also getting closer to ADAS. In
January 2015, Harman acquired RedBend, an Israeli software company,
for USD170 million and Symphony Teleca for USD870 million.

In 2015, Delphi spun off non-core Thermal and Reception
businesses, purchased Hellermann Tyton and Ottomatika, and
invested two start-ups: Tula and Quanergy. Quanergy mainly
specializes in Lidar. In July 2015, Continental acquired Elektrobit. In
future, more software enterprises will be acquired.

With the popularity of smartphones, the traditional single navigation
system market has been severely squeezed and will be eliminated
rapidly. In future, Infotainment is likely to integrate with Head Unit
Display and contain the content displayed by Instrument Cluster and
Climate Control as the core of Cockpit Electronics. Its control range
will be extremely extensive and its display size will get quickly
enlarged, to at least 12 inches.

In 2014, the market size of generalized Infotainment came to
USD33.8 hillion, and this figure is expected to hit USD36 billion in
2015. In contrast, the narrowly-defined Infotainment saw a market
size of USD18.1 hillion in 2014, and the scale is estimated to reach
USD22.1 billion in 2015 and USD29.1 billion in 2017. The shipments
of narrowly-defined Infotainment totaled 18.9 million units in 2014,
and the estimated figures will be 24 million units in 2015, 31.8
million units in 2017, and 36.5 million units in 2020.
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Japanese companies, though as overlords in Infotainment, are not adept at software and therefore are declining. This, coupled with the
depreciated yen, has led to an obvious drop. By contrast, the German and US companies grow rapidly.

Ranking of Major Global Automotive Infotainment
Vendors by Revenues, 2014-2015

(USD miln) 2074 2015
Harman £ 031 g 220
Continetal 2 850 2210
Pioneear 32236 3,125
Alpine 2,675 2,530
Clarion 1,655 1,890
Bosch 1. 120 1,200
Mobis 950 1,030
Delphi 260 1,210
WVisteon 520 a0
Fanasonic &£ 830 £.5310
Fujitsu TEM 2310 2,180
AdsinAVY 1.320 1. 430
Denso 1.6710 1. 410
JWCKENWOOD S50 S0
Garmin 520 sS40
Bose 20 S50
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About ResearchInChina

ResearchInChina (www.researchinchina.com) is a leading independent provider of China business intelligence. Our
research is designed to meet the diverse planning and information needs of businesses, institutions, and professional
investors worldwide. Our services are used in a variety of ways, including strategic planning, product and sales forecasting,
risk and sensitivity management, and as investment research.

Our Major Activities

O Multi-users market reports
O Database-RICDB

O Custom Research

O Company Search

RICDB (http://www.researchinchina.com/data/database.html ), is a visible financial data base presented by map and graph
covering global and China macroeconomic data, industry data, and company data. It has included nearly 500,000 indices
(based on time series), and is continuing to update and increase. The most significant feature of this base is that the vast
majority of indices (about 400,000) can be displayed in map.

After purchase of our report, you will be automatically granted to enjoy 2 weeks trial service of RICDB for free.

After trial, you can decide to become our formal member or not. We will try our best to meet your demand. For more
information, please find at www.researchinchina.com

For any problems, please contact our service team at:
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