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METHODOLOGY  

Both primary and secondary research methodologies were used 

in preparing this study. Initially, a comprehensive and exhaustive 

search of the literature on this industry was conducted. These 

sources included related books and journals, trade literature, 

marketing literature, other product/promotional literature, annual 

reports, security analyst reports, and other publications. 

Subsequently, telephone interviews or email correspondence 

was conducted with marketing executives etc. Other sources 

included related magazines, academics, and consulting 

companies. 

 

INFORMATION SOURCES 

The primary information sources include Company Reports, 

and National Bureau of Statistics of China etc. 

 

  

 

 

STUDY GOAL AND OBJECTIVES 

This report provides the industry executives with strategically significant 

competitor information, analysis, insight and projection on  the 

competitive pattern and key companies in the industry, crucial to the 

development and implementation of effective business, marketing and 

R&D programs. 

  

REPORT OBJECTIVES 

 To establish a comprehensive, factual, annually updated and cost-

effective information base on market size, competition patterns, 

market segments, goals and strategies of the leading players in the 

market, reviews and forecasts.  

 To assist potential market entrants in evaluating prospective 

acquisition and joint venture candidates.  

 To complement the organizations’ internal competitor information 

gathering efforts with strategic analysis, data interpretation and 

insight. 

 To suggest for concerned investors in line with the current 

development of this industry as well as the development tendency. 

 To help company to succeed in a competitive market, and 

understand the size and growth rate of any opportunity. 
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Abstract 
As Chinese passenger vehicle manufacturers accelerate to popularize telematics system in 2015, smartphone integration and 4G LTE 

technologies have found wider application, and IVI (In-Vehicle Infotainment) and networking functions have got enriched and optimized to get 

better user experience. 

 

In January-September 2015, China’s new passenger vehicles equipped with telematics products approximated 1.8 million units, up 32.1% 

from a year earlier. Among them, OnStar held 26% and ranked first, followed by SYNC and Honda Link. It is noted that in 2015 Changan 

Automobile launched several models equipped with In Call system, occupying 7%, thus making it the only self-owned brand that ranked 

among the top 5. 

                         Pre-installation of Major Branded Telematics in China’s Passenger Vehicle Market, Jan.-Sept. 2015 
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Traditional Chinese third-party telematics enterprises are still in difficulties. For example, the companies like PATEO and China TSP are 

pursuing transformation based on its OEM business, and LAUNCH Tech and Carsmart continued to seek for consumers’ concern in the 

aftermarket. Meanwhile, mapping service providers such as NavInfo, AutoNavi, and Careland began to speed up layout in telematics with 

map as the breakthrough point. 

 

It is projected that prior to 2016 the penetration of OEM telematics will be on the rise. On the one hand, the model of OEM-led platform and 

third-party telematics enterprises providing services will continue to be adopted. They will work together to deliver more of more mature 

products and services to car owners. On the other hand, passenger vehicle market is unlikely to recover and grow like the previous high-

speed expansion, which would entail prompting OEMs to rapidly lift OEM telematics pre-installations to compete for the market. At the same 

time, we also note that aftermarket like intelligent rearview mirror also provides networking and recreational functions, which, to some extent, 

helps diversify the options of car owners.  

 

China Passenger Vehicle Telematics Industry Report, 2015-2018 by ResearchInChina focuses on the following: 

 Development of China passenger vehicle telematics market, including market overview, industrial chain, market size, service comparison, 

supported products, etc.; 

 Analysis of passenger vehicle telematics brands in China, including business analysis, expenses, new users, supported models, 

development strategy, and technology trends, etc.; 

 TSP enterprises of China passenger vehicle telematics, including product analysis, business analysis, application cases, customer 

structure, and development model, etc. 

 

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080  

Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ●  report@researchinchina.com 

Copyright 2012ResearchInChina 



       1. Overview of Telematics 
1.1 Related Definitions 
1.1.1 ITS 
1.1.2 IOV 
1.1.3 Telematics 
1.2 Industry Chain 
 
2. China Telematics Market 
2.1 Overview 
2.2 Business of Main Telematics Brands 
2.3 Market Size 
 
3. Telematics Business of Joint Ventures in 
China 
3.1 Shanghai GM OnStar  
3.1.1 Overview and Support 
3.1.2 Business Analysis 
3.1.3 Number of New Telematics Users  
3.1.4 Development Strategy 
3.2 Toyota G-BOOK 
3.2.1 Overview and Support 
3.2.2 Business Analysis 
3.2.3 Number of New Telematics Users  
3.2.4 Development Strategy 
3.3 Honda HondaLink 
3.3.1 Overview and Support 
3.3.2 Business Analysis 
3.3.3 Number of New Telematics Users  
3.3.4 Development Strategy 
3.4 Volvo SENSUS 
3.4.1 Overview and Support 
3.4.2 Business Analysis 
3.4.3 Number of New Telematics Users  
3.4.4 Development Strategy 
 
 

Table of contents 

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080  

Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ●  report@researchinchina.com 

 

 

 

 

 

 

 

 

       3.5 Changan Ford SYNC 
3.5.1 Overview and Support 
3.5.2 Business Analysis 
3.5.3 Number of New Telematics Users  
3.6 Dongfeng Nissan CARWINGS 
3.6.1 Overview and Support 
3.6.2 Business Analysis 
3.6.3 Number of New Telematics Users  
3.6.4 Development Strategy 
3.7 Dongfeng Yueda Kia UVO  
3.7.1 Overview and Support 
3.7.2 Business Analysis 
3.7.3 Number of New Telematics Users  
3.8 Dongfeng Citroen Citro?n Connect  
3.8.1 Overview and Support 
3.8.2 Business Analysis 
3.8.3 Number of New Telematics Users 
3.9 Dongfeng Peugeot Blue-i  
3.9.1 Overview and Support 
3.9.2 Business Analysis 
3.9.3 Number of New Telematics Users  
3.10 Mercedes-Benz CONNECT 
3.10.1 Overview and Support  
3.10.2 Business Analysis 
3.10.3 Number of New Telematics Users 
3.10.4 Development Strategy3.11 Beijing Hyun
dai Blue Link 
3.11.1 Overview and Support  
3.11.2 Business Analysis 
3.11.3 Number of New Telematics Users 
3.12 BMW Brilliance ConnectedDrive  
3.12.1 Overview and Support  
3.12.2 Business Analysis 
3.12.3 Number of New Telematics Users 
3.12.4 Development Strategy 
 
 

       4. Telematics Business of Local Companies in China 
4.1 SAIC inkaNet  
4.1.1 Overview and Support 
4.1.2 Business Analysis 
4.1.3 Number of New Telematics Users  
4.2 Changan in Call 
4.2.1 Overview and Support 
4.2.2 Business Analysis 
4.2.3 Number of New Telematics Users  
4.3 Geely G-NetLink  
4.3.1 Overview and Support 
4.3.2 Business Analysis 
4.3.3 Number of New Telematics Users  
4.4 Chery Cloudrive 
4.4.1 Overview and Support 
4.4.2 Business Analysis 
4.4.3 Number of New Telematics Users  
 
5. Chinese Telematics Companies 
5.1 LAUNCH Tech Company Limited 
5.1.1 Profile  
5.1.2 Operating Performance  
5.1.3 Revenue Structure 
5.1.4 R&D Costs  
5.1.5 Latest News 
5.2 Beijing Carsmart Technology Co., Ltd 
5.3 YESWAY  
5.4 NavInfo Co., Ltd.  
5.5 Careland  
5.6 AutoNavi 
5.7 China TSP 
5.8 TimaNetworks 
5.9 WirelessCar  
5.10 PATEO  
 
 



• Telematics Industry Chain 

• Support of Main Telematics Brands in Chinese Automobile Market 

• Security Protection Function Comparison between Main Telematics Brands 

• Navigation Function Comparison between Main Telematics Brands 

• Internet Entertainment Function Comparison between Main Telematics Brands 

• Pricing Comparison between Main Telematics Brands 

• Preinstalled Volume of Main Telematics Brands in Chinese Passenger Car Market, Jan-Sep. 2015 

• Telematics Assembly Rate of Passenger Cars, 2015-2018 

• Supported Vehicle Models and Sales Volume of OnStar 

• OnStar’s Services 

• Pricing of OnStar Package 

• Number of New Users of OnStar in Chinese Passenger Car Market, Jan-Sep. 2015  

• OnStar’s Development Course 

• OnStar’s Communications Technology Roadmap 

• Main Functions and Parameters of MyLink 2.0 

• Supported Vehicle Models and Sales Volume of MyLink 

• Supported Vehicle Models and Sales Volume of IntelliLink 

• Vehicle Models Supporting G-BOOK and their Sales Volume  

• Comparison between G-BOOK's Connection with Mobile Phones and G-BOOK's Connection with DCM 

• Number of New Users of G-BOOK in China, Jan-Sep. 2015 

• Vehicle Models Supporting HondaLink and Their Sales Volume 

• Main Functions and Services of HondaLink  

• Number of New Users of HondaLink, Jan-Sep. 2015  

• Vehicle Models Supporting Sensus and Their Sales Volume 

• Functions and Services of Sensus Connect 
 

Selected  Charts  

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080  

Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ●  report@researchinchina.com 



• Functions and Services of Volvo On Call 

• Number of New Users of Sensus in China, Jan-Sep. 2015 

• Vehicle Models Supporting SYNC and Their Sales Volume 

• Functions and Services of SYNC 

• Number of New Users of SYNC, Jan-Sep. 2015 

• Vehicle Models Supporting CARWINGS and Their Sales Volume  

• Functions and Services of CARWINGS  

• Number of New Users of CARWINGS in China, Jan-Sep. 2015 

• Functions and Parameters of Nismo Watch  

• Vehicle Models Supporting UVO and Their Sales Volume 

• Services of UVO 

• UVO’s Pricing 

• Number of New Users of UVO in China, Jan-Sep. 2015 

• Vehicle Models Supporting Citro?n Connect 

• Functions and Services of Citro?n Connect  

• Number of New Users of Citro?n Connect in China, Jan-Sep. 2015 

• Vehicle Models Supporting Blue-i and Their Sales Volume 

• Functions and Services of Blue-I 

• Number of New Users of Blue-i in China, Jan-Sep. 2015 

• Vehicle Models Supporting Mercedes-Benz CONNECT and their Sales Volume  

• Functions and Services of Mercedes-Benz CONNECT 

• Number of New Users of Mercedes-Benz CONNECT in China, Jan-Sep. 2015 

• Vehicle Models Supporting Blue Link and their Sales Volume  

• Pricing of BlueLink 

• Services of Blue Link 
 

Selected  Charts  

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080  

Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ●  report@researchinchina.com 



• Number of New Users of Blue Link in China, Jan-Sep. 2015 

• Vehicle Models Supporting ConnectedDrive and their Sales Volume 

• Functions and Services of ConnectedDrive 

• Number of New Users of ConnectedDrive in China, Jan-Sep. 2015 

• Vehicle Models Supporting inkaNet and their Sales Volume 

• Functions and Services of inkaNet  

• Pricing of SAIC's inkaNet Package 

• Number of New Users of inkaNet in China, Jan-Sep. 2015 

• Vehicle Models Supporting In Call and their Sales Volume 

• Supported Vehicle Models and Pricing of In Call 

• Number of New Users of In Cal in China, Jan-Sep. 2015  

• Supported Vehicle Models and Sales Volume of G-NetLink 

• Functions and Services of G-NetLink 

• Number of New Users of G-NetLink in China, Jan-Sep. 2015 

• Vehicle Models Supporting Cloudrive and their Sales Volume  

• Functions and Services of Cloudrive 

• Number of New Users of Cloudrive in China, Jan-Sep. 2015 

• Revenue and YoY Growth of LAUNCH, 2009-2015 

• Net Income and YoY Growth of LAUNCH, 2009-2015 

• Revenue Structure of LAUNCH by Product, 2009-2014 

• Revenue Structure of LAUNCH by Region, 2009-2014 

• Sales Volume of LAUNCH’s Telematics Products, 2015H1 

• R&D Costs and % of Total Revenue of LAUNCH, 2009-2014  

• Revenue and Net Income of Carsmart, 2010-2014 

• Revenue Structure of CARSMART (by Business), 2011-2014 

 

Selected  Charts  

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080  

Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ●  report@researchinchina.com 



• Net Income and YoY Growth of YESWAY, 2011-2015  

• OEM Telematics Services of YESWAY 

• AM Telematics Services of YESWAY 

• Smart Driving Services of YESWAY 

• Revenue Breakdown of YESWAY by Business, 2011-2014  

• Gross Profit and Gross Margin of YESWAY by Business, 2011-2014H1 

• Gross Margin and R&D Costs of YESWAY, 2011-2015 

• YESWAY’s Sales from Top5 Customers, 2013-2014 

• YESWAY’s Sales from Top5 Customers, 2015H1  

• Financial Data of NavInfo, 2008-2015H1 

• Performance of NavInfo by Product, 2015H1 

• Revenue, Net Income and R&D Costs of Careland, 2012-2015 

• Revenue and Operating Cost of Careland by Business, 2015H1 

• Financial Data of AutoNavi, FY2007-FY2014 

• Revenue of AutoNavi by Product, FY2008-FY2014 

• R&D Cost of AutoNavi, FY2007-FY2014 

• Chinatsp's Product Mix 

• Chinatsp's Product Applications 

• FAW's D_Partner System  

• Main Function Modules of Products 

• Product Comparison in the Same Industry 

• TimaNetworks’ Product Application Structure 

• PATEO's Product Platform System  

• HMI Features of PATEO's Products 

• Development Overview of PATEO’s Telematics Business  
 

Selected  Charts  

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080  

Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ●  report@researchinchina.com 



 
 

 

 

 

You can place your order in the following alternative ways: 

1.Order online at www.researchinchina.com 

2.Fax order sheet to us at fax number:+86 10 82601570 

3. Email your order to: report@researchinchina.com 

4. Phone us at +86 10 82600828/ 82601561 

 

 

 

 

Party A: 

Name: 

Address: 

Contact Person: Tel 

E-mail: Fax 

Party B: 

Name: Beijing Waterwood Technologies Co., Ltd (ResearchInChina) 

Address: Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, 

Suzhou Street, Haidian District, Beijing, China 100080 

Contact 

Person: 

Liao Yan Phone: 86-10-82600828 

E-mail: report@researchinchina.com Fax: 86-10-82601570 

Bank details: Beneficial Name: Beijing Waterwood Technologies Co., Ltd 

Bank Name: Bank of Communications, Beijing Branch 

Bank Address: NO.1 jinxiyuan shijicheng,Landianchang,Haidian 

District,Beijing 

Bank Account No #: 110060668012015061217 

Routing No # : 332906 

Bank SWIFT Code: COMMCNSHBJG 

Title Format  Cost 

Total  

Choose type of format 

PDF (Single user license) …………..2,200 USD 

Hard copy      ………………….……. 2,400 USD 

PDF (Enterprisewide license)…....... 3,400 USD 

※  Reports will be dispatched immediately 

once full payment has been received. 

Payment may be made by wire transfer or 

credit card via PayPal. 

How to Buy 

Room 502, Block 3, Tower C, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080  

Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ●  report@researchinchina.com 

http://www.researchinchina.com/
mailto:report@researchinchina.com


 
 

 

 

 

About ResearchInChina 

 

ResearchInChina (www.researchinchina.com) is a leading independent provider of China business intelligence. Our 

research is designed to meet the diverse planning and information needs of businesses, institutions, and professional 

investors worldwide. Our services are used in a variety of ways, including strategic planning, product and sales forecasting, 

risk and sensitivity management, and as investment research. 
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(based on time series), and is continuing to update and increase. The most significant feature of this base is that the vast 
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