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METHODOLOGY 

Both primary and secondary research methodologies were used

STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant Both primary and secondary research methodologies were used

in preparing this study. Initially, a comprehensive and exhaustive

search of the literature on this industry was conducted. These

sources included related books and journals, trade literature,

This report provides the industry executives with strategically significant

competitor information, analysis, insight and projection on  the

competitive pattern and key companies in the industry, crucial to the

development and implementation of effective business, marketing and

marketing literature, other product/promotional literature, annual

reports, security analyst reports, and other publications.

Subsequently, telephone interviews or email correspondence

R&D programs.

REPORT OBJECTIVES

 T t bli h h i f t l ll d t d d t was conducted with marketing executives etc. Other sources

included related magazines, academics, and consulting

companies.

 To establish a comprehensive, factual, annually updated and cost-

effective information base on market size, competition patterns, 

market segments, goals and strategies of the leading players in the 

market, reviews and forecasts. 

INFORMATION SOURCES

The primary information sources include Company Reports,

and National Bureau of Statistics of China etc.

 To assist potential market entrants in evaluating prospective 

acquisition and joint venture candidates. 

 To complement the organizations’ internal competitor information 

gathering efforts with strategic analysis, data interpretation and 

insight.

 To suggest for concerned investors in line with the current 

development of this industry as well as the development tendencydevelopment of this industry as well as the development tendency.

 To help company to succeed in a competitive market, and 
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Abstract
Global and China Automotive Lighting Industry Report, 2016 focuses on the followings:
1, Status quo and trend of headlight design
2, Technical analysis on laser/OLED/AFS/ADB/night vision system
3, Global and Chinese automotive lighting market size and forecast
4 Competitive landscape of global and China automotive lighting industry4, Competitive landscape of global and China automotive lighting industry
5, Competitive landscape of global and China automotive LED industry
6, Global brake system and EPS manufacturers

In 2015, the global OEM automotive lighting market valued about USD24 billion, while the maintenance and modification markets fetched about 
USD1 5 billion each The maintenance market remained stable b t the modification market itnessed grad al decline ith the gro th of preUSD1.5 billion each. The maintenance market remained stable, but the modification market witnessed gradual decline with the growth of pre-
installed xenon lamps.

Adaptive Driving Beam (ADB) must be with LED headlights. Low power consumption, simple design (compared with HID) and dropping prices of 
LED propel the application of LED headlights quickly as the share may increase from 9% in 2015 to 27% in 2020. At the same time, xenon lamps 
still occupy a place in the medium and high-end market because of the high brightness, and the share herein will stabilize at around 14%. 
Especially in China, people are enthusiastic about xenon lamps because they meet their pursuit for fashion and dazzling, so such lamps will still 
be more popular than LED in Chinese medium and high-end market. Due to high costs, laser headlights are expected to seize the share of only 
1% in 2019. The ADB penetration rate will jump from 5% in 2015 to 25% in 2020, the AFS penetration rate will escalate from 10% in 2015 to 23% 
in 2020, and China will see 30%.

Global automotive lighting market size was USD27 billion in 2015, up 3.8% from a year earlier, and is expected to grow by 1.9% year on year to 
USD27.5 billion in 2016. The reasons for the slowdown are as follows:
 Slowdown in both Chinese and American markets;
 Drastic devaluation of the euro and the yen;y ;
 Continued decline in prices of LED dies and LED lamps;
 Falling prices of oil and plexiglass (a raw material of headlights).
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1 Headlight Design
1.1 Benz's New-generation LED Headlight
1 2 Cadillac's CTS Headlight
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About ResearchInChina
RICDB service

ResearchInChina (www.researchinchina.com) is a leading independent provider of China business 

intelligence. Our research is designed to meet the diverse planning and information needs of businesses, 

institutions, and professional investors worldwide. Our services are used in a variety of ways, including 

strategic planning, product and sales forecasting, risk and sensitivity management, and as investment 

research.

Our Major Activities

M lti k t tMulti-users market reports

Database-RICDB

Custom Research

Company Search

For any problems, please contact our service team at:
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