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METHODOLOGY 

Both primary and secondary research methodologies were used

STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant Both primary and secondary research methodologies were used

in preparing this study. Initially, a comprehensive and exhaustive

search of the literature on this industry was conducted. These

sources included related books and journals, trade literature,

This report provides the industry executives with strategically significant

competitor information, analysis, insight and projection on  the

competitive pattern and key companies in the industry, crucial to the

development and implementation of effective business, marketing and

marketing literature, other product/promotional literature, annual

reports, security analyst reports, and other publications.

Subsequently, telephone interviews or email correspondence

R&D programs.

REPORT OBJECTIVES

 T t bli h h i f t l ll d t d d t was conducted with marketing executives etc. Other sources

included related magazines, academics, and consulting

companies.

 To establish a comprehensive, factual, annually updated and cost-

effective information base on market size, competition patterns, 

market segments, goals and strategies of the leading players in the 

market, reviews and forecasts. 

INFORMATION SOURCES

The primary information sources include Company Reports,

and National Bureau of Statistics of China etc.

 To assist potential market entrants in evaluating prospective 

acquisition and joint venture candidates. 

 To complement the organizations’ internal competitor information 

gathering efforts with strategic analysis, data interpretation and 

insight.

 To suggest for concerned investors in line with the current 

development of this industry as well as the development tendencydevelopment of this industry as well as the development tendency.

 To help company to succeed in a competitive market, and 
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Abstract
In 2015, the global elevator sales volume dropped for the first time within 20 years to 803,000, down 3% year on year. This was mainly due to the 
decline in the housing demand in China. In 2016, the sluggish Chinese market may further drag down the global elevator sales volume to 
783,000.

At t Chi h b th ld' l t l t k t i t f d ti d ti M j l b l b d h t bli h dAt present, China has become the world's largest elevator market in terms of production and consumption. Major global brands have established 
sole proprietorships or joint ventures in China which acts as the world's elevator factory and manufacturing center.

In 2015-2016, Chinese elevator market characterizes the followings:

1, The new elevator sales volume slumped, but it had little effect on several large elevator companies
In 2015, the real estate downturn and frequent elevator accidents led to the decline in China’s elevator sales volume for the first time in recent 
years, from 500,000 in 2014 to 480,000, down 4% year on year. In 2016, the sales volume will continue to drop.

Sharp fall in new elevator sales exerted greater impact on SMEs (Small- and Medium-sized Enterprises) instead of several large elevator p g p ( p ) g
companies which saw higher sales volume by holding abundant capital, stable customers and stronger competitiveness. In 2015, Shanghai 
Mechanical & Electrical Industry Co., Ltd., Canny Elevator Co., Ltd. and Guangzhou Guangri Stock Co., Ltd. achieved the respective sales 
volume of 61,898 units, 19,530 units and 11,016 units, up 4.5%, 10.6% and 2.0% separately.

2, The maintenance market turned to be a new profit growth engine, so that major companies intensified layout2, The maintenance market turned to be a new profit growth engine, so that major companies intensified layout
Based on the elevator stock market, the elevator maintenance business is featured with high margin and huge market space. By the end of 2015, 
China had owned a total of 4 million elevators. Assuming the unit maintenance is RMB8,000 / year, Chinese elevator maintenance market size 
will be RMB32 billion.

Although the maintenance revenue contributes little most of Chinese enterprises have realized that the maintenance market becomes a newAlthough the maintenance revenue contributes little, most of Chinese enterprises have realized that the maintenance market becomes a new 
profit growth engine for the elevator industry; in this case, they have stepped up the layout of a nationwide marketing network to seize the market.
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Market Share of China Elevator Industry, 2015 (by Company)

Source: ResearchInChina
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By the end of 2015, Shanghai Mitsubishi Elevator Co., Ltd had established more than 80 branches and over 360 maintenance service outlets in 
the country; in 2015, it garnered RMB4.088 billion from installation, maintenance and other services, accounting for 23.2% of the company’s total 
revenue. Meanwhile, Canny Elevator Co., Ltd. set up 79 branches and service centers, of which 23 ones obtainedClass-A installation and 
maintenance qualifications; the annual revenue of installation and maintenance reached RMB306 million, accounting for 9.4% of total revenue.

Elevator exports increased steadily thanks to the main exporters -- Jiangsu and Zhejiang
I 2015 Chi t d 74 101 l t l t d i lk i i b 5 191 it f th tIn 2015, China exported 74,101 passenger elevators, escalators and moving walkways, increasing by 5,191 units from a year ago; the export 
value jumped 8% year on year to USD2.1202 billion.

Zhejiang and Jiangsu are the main provinces exporting passenger elevators and escalators in China. In 2015, Jiangsu ranked first in the country 
with the export volume of 25 999 equivalent to 48 5% of total exports 6 911 escalators were exported accounting for 33 6%with the export volume of 25,999, equivalent to 48.5% of total exports. 6,911 escalators were exported, accounting for 33.6%.

The new elevator market is expected to rebound in recent years; the maintenance market based on the stock market will grow stably
In 2016, the elevator demand is expected to fall again amid the slowdown of Chinese real estate sector, and the sales volume is estimated at 
about 470,000. In 2017-2020, the sales volume may rebound under the impetus of urbanization, aging population, fast-growing urban rail transit, , , y p , g g p p , g g ,
gradual enforcement of elevator installation policies as well as an increasing number of old elevators to be replaced. By 2020, the sales volume is 
expected to reach 650,000, the elevator ownership 5.9 million, and the maintenance market size RMB47.2 billion.

Global and China Elevator Industry Report, 2016-2020 highlights the followings:
 Overview of global elevator industry, including new elevator market, maintenance market and competitive landscape;
 Overview of China elevator industry, embracing new elevator market, maintenance market, development trend and competitive landscape 

between major companies;
 Demand of China elevator industry, covering demand structure and main influencing factors;
 Operation, elevator business, output, sales volume, major projects and major customers of 10 domestic elevator companies; operation, 

elevator business and development in China of seven foreign elevator companies.
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• Revenue Structure of Rhine Lift (by Region), 2013-2015
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