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METHODOLOGY 

Both primary and secondary research methodologies were used

STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant Both primary and secondary research methodologies were used

in preparing this study. Initially, a comprehensive and exhaustive

search of the literature on this industry was conducted. These

sources included related books and journals, trade literature,

This report provides the industry executives with strategically significant

competitor information, analysis, insight and projection on  the

competitive pattern and key companies in the industry, crucial to the

development and implementation of effective business, marketing and

marketing literature, other product/promotional literature, annual

reports, security analyst reports, and other publications.

Subsequently, telephone interviews or email correspondence

R&D programs.

REPORT OBJECTIVES

 T t bli h h i f t l ll d t d d t was conducted with marketing executives etc. Other sources

included related magazines, academics, and consulting

companies.

 To establish a comprehensive, factual, annually updated and cost-

effective information base on market size, competition patterns, 

market segments, goals and strategies of the leading players in the 

market, reviews and forecasts. 

INFORMATION SOURCES

The primary information sources include Company Reports,

and National Bureau of Statistics of China etc.

 To assist potential market entrants in evaluating prospective 

acquisition and joint venture candidates. 

 To complement the organizations’ internal competitor information 

gathering efforts with strategic analysis, data interpretation and 

insight.

 To suggest for concerned investors in line with the current 

development of this industry as well as the development tendencydevelopment of this industry as well as the development tendency.

 To help company to succeed in a competitive market, and 

understand the size and growth rate of any opportunity.Room 509, Building 1+1, No.10, Caihefang Road, Haidian District, Beijing, 100080
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Abstract
Thanks to the rapid growth in e-commerce industry, the online shopping habits of the Chinese consumers have been gradually developed and 
deepened. In 2015, the online shopping market sales reached RMB3.8 trillion in 2015, with a CAGR of 50% over the past five years, thus 
driving a surge in express delivery industry.

In 2015, China’s express delivery business volume totaled 20.67 billion pieces, up 48% from a year earlier, with a CAGR of 54.6% over the p y p p y
past five years; express delivery revenue came to RMB276.96 billion, up 35.4% from a year earlier, registering a CAGR of 37.0% over the 
past five years. In H1 2016, the business volume of Chinese express delivery firms reached 13.25 billion pieces, up 56.7% from the same 
period of last year; the business revenue totaled RMB171.46 billion, a year-on-year growth rate of 43.4%. In the first half of 2016, express 
delivery revenue saw a rising proportion of up to 69.3% in the postal service industry revenue.

Regionally, eastern China constitutes the mainstay of the express delivery industry, with the business volume accounting for as high as 82%, 
and central and western China 11.2% and 6.8%, respectively. By provinces/municipalities, the top 5 ones in terms of express delivery 
business are respectively Guangdong, Zhejiang, Jiangsu, Shanghai, and Beijing, all of which hold a combined share of 69% in the total 
business volume. The top 5 provinces/municipalities by express delivery revenue are Guangdong, Shanghai, Zhejiang, Jiangsu, and Beijing, 
sweeping an aggregate of 69.6% of the express delivery revenue.

In terms of competitive landscape, competition between major players pricks up, including EMS, SF Express, STO, YTO, ZTO, and Yunda. In 
2015, China’s express delivery market concentration continued to fall, with the top 8 companies by revenue accounting for a combined 77.3% 
of the total nationwide, and the top four 50.4%. The two rates slid 0.6 percentage point, respectively, compared with a year ago. The decline in 
industry concentration reflects fiercer competition in China's express delivery market.

With the intensifying competition in express delivery industry, major companies are beginning to increase capital to cope with challenges. In 
2016, the major four private express delivery firms (SF Express, STO Express, YTO Express, and Yunda Express) happened to venture into 
capital market through back-door listing. Moreover, it is rumored from time to time that ZTO might go public in the United States. In 2015, after 
completing the fourth round of financing, Quanfeng Express seeks to be listed in the main board and National Equities Exchange and 
Quotations (NEEQ) Additionally some enterprises jumpstarted financing process with TTK Express completing the first two rounds ofQuotations (NEEQ). Additionally, some enterprises jumpstarted financing process, with TTK Express completing the first two rounds of 
financing of footing up to over RMB1.5 billion in February and August 2016. Fast Express obtained the first round of financing of RMB250 
million in May 2016.
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The report highlights the followings:

Overview of the Chinese express delivery industry, including definition and classification, industry chain, as well as industrial policy and 
development trends;
Overall market size of the Chinese express delivery industry, involving business volume, revenue, business structure, service capability, and 
future trends, etc.
Competitive landscape of the Chinese express delivery industry, including market concentration, business model contrast, and financing and 
M&A;
Regional analysis of the Chinese express delivery industry, including regional competition, and analysis of 12 markets including Guangdong, 
Shanghai, and Zhejiang; 
Profile, financial situation, service facilities, service network, and financing of 19 domestic and foreign enterprises including FedEx, DHL, UPS,Profile, financial situation, service facilities, service network, and financing of 19 domestic and foreign enterprises including FedEx, DHL, UPS, 
EMS, China Railway Express, China Air Express, SF Express, STO, YTO, and Yunda.
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• Business Volume and Revenue of Private Express Delivery Enterprises and % of Total Express Delivery Industry, 2011-2015
• Development of Foreign Express Delivery Enterprises in China
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• Business Revenue of Express Delivery in Zhejiang (by Business Types), 2016H1
• Business Volume and Revenue of Express Delivery Companies in Zhejiang (by Cities) 2016H1
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• Business Volume Structure of Express Delivery in Beijing (by Enterprise Nature), 2015
• Business Revenue Structure of Express Delivery in Beijing (by Enterprise Nature) 2015
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• Business Revenue Structure of Express Delivery in Hubei (by Business Types), 2016H1
• Business Volume of Express Delivery Companies in Hubei (by Regions) 2015
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• Revenue Breakdown of FedEx (by Regions), FY2010-FY2016
• FedEx Express U S Domestic Average Daily Package Volume FY2013-2016
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• Express Delivery Business Expansion Process of SF Express in Greater China
• Domestic Deliveries and Weight of SF Express, 2013-2015
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• YTO’s Completed Business Volume and the Industry’s Total, 2013-2015
• YTO’s Express Delivery Business Revenue Completed Business Volume and Unit Price 2013-2015
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• Partners of Quanfeng Express

Fi i P f Q f E i R t Y• Financing Process of Quanfeng Express in Recent Years 
• E-commerce Transactions and Online Shopping Scale in China, 2009-2015
• Number of Internet Users and Internet Popularizing Rate in 2009-2015
• Percentage of Online Shopping in Total Retail Sales of Consumer Goods in China, 2009-2015
• Growth Rates of China’s Economy, Consumption, E-commerce, and Online Shopping, 2009-2015Growth Rates of China s Economy, Consumption, E commerce, and Online Shopping, 2009 2015
• China's Cross-border E-business Transaction Scale, 2010-2015
• Business Volume of Express Delivery Companies above Designated Size in China, 2016-2020
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About ResearchInChina
RICDB service

ResearchInChina (www.researchinchina.com) is a leading independent provider of China business 

intelligence. Our research is designed to meet the diverse planning and information needs of businesses, 

institutions, and professional investors worldwide. Our services are used in a variety of ways, including 

strategic planning, product and sales forecasting, risk and sensitivity management, and as investment 

research.

Our Major Activities

M lti k t tMulti-users market reports

Database-RICDB

Custom Research

Company Search

For any problems, please contact our service team at:
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