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METHODOLOGY 

Both primary and secondary research methodologies were used

STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant Both primary and secondary research methodologies were used

in preparing this study. Initially, a comprehensive and exhaustive

search of the literature on this industry was conducted. These

sources included related books and journals, trade literature,

This report provides the industry executives with strategically significant

competitor information, analysis, insight and projection on  the

competitive pattern and key companies in the industry, crucial to the

development and implementation of effective business, marketing and

marketing literature, other product/promotional literature, annual

reports, security analyst reports, and other publications.

Subsequently, telephone interviews or email correspondence

R&D programs.

REPORT OBJECTIVES

 T t bli h h i f t l ll d t d d t was conducted with marketing executives etc. Other sources

included related magazines, academics, and consulting

companies.

 To establish a comprehensive, factual, annually updated and cost-

effective information base on market size, competition patterns, 

market segments, goals and strategies of the leading players in the 

market, reviews and forecasts. 

INFORMATION SOURCES

The primary information sources include Company Reports,

and National Bureau of Statistics of China etc.

 To assist potential market entrants in evaluating prospective 

acquisition and joint venture candidates. 

 To complement the organizations’ internal competitor information 

gathering efforts with strategic analysis, data interpretation and 

insight.

 To suggest for concerned investors in line with the current 

development of this industry as well as the development tendencydevelopment of this industry as well as the development tendency.

 To help company to succeed in a competitive market, and 

understand the size and growth rate of any opportunity.Room 801, B1, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080 
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Abstract

Car sharing exists in three forms:

timeshare rental, ride-hailing, and P2P

(peer to peer) car rental In China ride(peer-to-peer) car rental. In China, ride-

hailing now prevails; P2P car rental

firms almost have gone out of business;

only timeshare rental gathers pace.

China is expected to see its timeshare

rental fleets have 200,000-250,000 cars

by the end of 2018, according to the

data of ResearchInChina.
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It is predicted that China’s timeshare rental fleet size will outnumber 900,000 units by 2020 before hitting 

more than 2.8 million units in 2022. 
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Timeshare rental boom in 2018 is largely credited to the following:

1
Electric vehicles can travel a far longer distance, allowing customers to 
use more often;

Th f t i d d l f ti h t l bl
2

3

The use of more customized car models for timeshare rental enables 
lower car cost;

The influx of funds helps to increase fleets and scale effect plays a part;
3

4
The improving scheduling strategy and algorithms lower operating cost;

5
Delivering cars to users’ door and allowing them to rent and return at 
any time among other services make it more convenient to use cars;

6 Automakers put more resources into timeshare rental as their car sales 
drop
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On the whole, lower price and more convenience for renting a car conduce to timeshare rental sustaining over 100% growth in recent two 
years. The introduction of autonomous driving technology will be another reason to let customers find it cheaper and easier to use a car in the yea s e t oduct o o auto o ous d g tec o ogy be a ot e easo to et custo e s d t c eape a d eas e to use a ca t e
future. As a result, timeshare rental and ride-hailing services will roll into one, that is, autonomous taxi service. 

Some start-ups also have their eye on the promising timeshare rental market. They can provide a host of solutions from fleet management 
and scheduling to autonomous valet parking. 

Among Chinese firms, FutureMove Automotive positions itself as a provider of mobility services. Its solutions like “automotive software and 
cloud platform”, “digital operation service” and “intelligent vehicle hardware” have been available to multiple scenarios such as ride-hailing, 
timeshare rental, business purpose vehicle, industrial customer fleet management and test ride and drive. 

Autonomous valet parking (AVP), a key link to timeshare rental service, saves users a lot of picking and returning time. Leading autonomous 
driving solution providers like Baidu, UISEE and ZongMu Technology, all have announced to put their AVP service into trial operation by 
cooperating with timeshare rental firms and automakers.

Timeshare rental already begins to shake traditional car rental industry in which the typical firm, CAR Inc. also has announced the launch of a 
timeshare rental service this year. In the first half of 2018, the car rental giant spent RMB3.42 billion buying new cars, most of which would be 
for expanding its timeshare rental fleets, a move sending its total fleet size to 123,879 units. 

In 2020, China will boast the timeshare rental fleet size of more than 900,000 cars, equivalently replacing over 4.5 million private cars, and the 
figures to reach over 2.8 million and 14 million in 2022, respectively. 

Th t ill l i th i d t d l t t d d l 15 ti h t l t d 10 l ti id f th i d tThe report will explain the industry development trends and analyze 15 timeshare rental operators and 10 solution providers for their products 
and services, target market and operation strategy. 
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About ResearchInChina

RICDB service

ResearchInChina (www.researchinchina.com) is a leading independent provider of China business intelligence. Our 
research is designed to meet the diverse planning and information needs of businesses, institutions, and professional 
investors worldwide. Our services are used in a variety of ways, including strategic planning, product and sales forecasting,
risk and sensitivity management, and as investment research.
Our Major Activities

Multi-users market reports

 Database-RICDB

 Custom Research

 Company Search

RICDB (http://www researchinchina com/data/database html ) is a visible financial data base presented by map and graphRICDB (http://www.researchinchina.com/data/database.html ), is a visible financial data base presented by map and graph 
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(based on time series), and is continuing to update and increase. The most significant feature of this base is that the vast 
majority of indices (about 400,000) can be displayed in map. 
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