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METHODOLOGY 

Both primary and secondary research methodologies were used

STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant Both primary and secondary research methodologies were used

in preparing this study. Initially, a comprehensive and exhaustive

search of the literature on this industry was conducted. These

sources included related books and journals, trade literature,

This report provides the industry executives with strategically significant

competitor information, analysis, insight and projection on  the

competitive pattern and key companies in the industry, crucial to the

development and implementation of effective business, marketing and

marketing literature, other product/promotional literature, annual

reports, security analyst reports, and other publications.

Subsequently, telephone interviews or email correspondence

R&D programs.

REPORT OBJECTIVES

 T t bli h h i f t l ll d t d d t was conducted with marketing executives etc. Other sources

included related magazines, academics, and consulting

companies.

 To establish a comprehensive, factual, annually updated and cost-

effective information base on market size, competition patterns, 

market segments, goals and strategies of the leading players in the 

market, reviews and forecasts. 

INFORMATION SOURCES

The primary information sources include Company Reports,

and National Bureau of Statistics of China etc.

 To assist potential market entrants in evaluating prospective 

acquisition and joint venture candidates. 

 To complement the organizations’ internal competitor information 

gathering efforts with strategic analysis, data interpretation and 

insight.

 To suggest for concerned investors in line with the current 

development of this industry as well as the development tendencydevelopment of this industry as well as the development tendency.

 To help company to succeed in a competitive market, and 

understand the size and growth rate of any opportunity.Room 801, B1, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080 
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Abstract

Third-party payment is comprised of traditional payment and emerging fin-tech services, of which payment services fall into five kinds, i.e.,
mobile POS (Point of Sale) payment, mobile payment, internet payment, POS service and cross-border payment service. Mobile
payment and internet payment are the most popular online payment methods in current stage.

In 2018, the third-party payment transactions totaled RMB312.4 trillion in China, surging by 42.8% on an annualized basis, of which
RMB190.5 trillion was mobile payments, a spurt of 58.4%. The increasingly tight oversight will favor the orderly development of the third-
party payment market where transaction size will level off and is expected to hit RMB740 trillion in 2025.

Against the backdrop that smartphones and 4G network become ubiquitous and give mobile payments market a big boost part of webAgainst the backdrop that smartphones and 4G network become ubiquitous and give mobile payments market a big boost, part of web
payment transactions have been done on mobile terminals instead; and people’s habits of paying by scanning a code offline or via near
field communication (NFC) are also a boon for the boom of mobile payments. In 2018, bank card acquiring business accounted for 28%
of total payments in China, and the online ways of payment occupied 72%, of which mobile payment method made up over 85%.

Independent third-party payment: the industry with a CAGR of 81 1% has a rosy prospect: a diversity of profit models includes accessIndependent third party payment: the industry with a CAGR of 81.1% has a rosy prospect: a diversity of profit models includes access
charge, service fee, commissions and other innovative models; “payment bundled with value-added services” may be trending. The
requirement of handling over all the clients’ reserves in 2019 is a proof of still stricter supervision.

Third-party payment: customized solutions which are becoming a hotspot come with a CAGR of 16.5% in the number of micro and
small businesses: third-party payment industry growth hinges on the number of merchants, especially in the business and customersmall businesses: third party payment industry growth hinges on the number of merchants, especially in the business and customer
markets. Alipay and WeChat have been the tycoons in the consumer market; in the business market, the promising micro and small
businesses market has been a battleground.

Competitive pattern: “2+1+N” pattern: the two giants WeChat and Alipay handle nearly 60% of transactions; UnionPay offers essential
liquidation and settlement services; several third-party payment licensed firms scramble for market share, and the key factor for theirq ; p y p y , y
expansion lies in quality products as oversights are being toughened.
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China Third-Party Payment Industry Report, 2019-2025 highlights the following:

Chi thi d t t i d t ( h i li i d t d d d k l )China third-party payment industry (chain, access policies and standards, and key players);
China third-party payment market (online and mobile payments) user research (nature, behavior, preference, etc.);
China third-party payment market (development history, market size, competitive pattern, market share, new entrants, etc.);
China third-party payment market segments (offline transactions, online payment, mobile payment, cross-border payment, etc.);
7 key Chinese third-party payment platforms (UnionPay, Alipay, WeChat, etc.), 9 independent firms, and 3 telecom operators 
(d l t t t d SWOT l i )(development strategy and SWOT analysis). 
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