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METHODOLOGY 

Both primary and secondary research methodologies were used

STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant Both primary and secondary research methodologies were used

in preparing this study. Initially, a comprehensive and exhaustive

search of the literature on this industry was conducted. These

sources included related books and journals, trade literature,

This report provides the industry executives with strategically significant

competitor information, analysis, insight and projection on  the

competitive pattern and key companies in the industry, crucial to the

development and implementation of effective business, marketing and

marketing literature, other product/promotional literature, annual

reports, security analyst reports, and other publications.

Subsequently, telephone interviews or email correspondence

R&D programs.

REPORT OBJECTIVES

 T t bli h h i f t l ll d t d d t was conducted with marketing executives etc. Other sources

included related magazines, academics, and consulting

companies.

 To establish a comprehensive, factual, annually updated and cost-

effective information base on market size, competition patterns, 

market segments, goals and strategies of the leading players in the 

market, reviews and forecasts. 

INFORMATION SOURCES

The primary information sources include Company Reports,

and National Bureau of Statistics of China etc.

 To assist potential market entrants in evaluating prospective 

acquisition and joint venture candidates. 

 To complement the organizations’ internal competitor information 

gathering efforts with strategic analysis, data interpretation and 

insight.

 To suggest for concerned investors in line with the current 

development of this industry as well as the development tendencydevelopment of this industry as well as the development tendency.

 To help company to succeed in a competitive market, and 
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AbstractAbstract

In 2018, Chinese banks issued 7.597 billion cards, an upsurge of 13.51% from 2017. At the same time, the number of credit cards rose
from 588 million in 2017 to 686 million, an addition of nearly 100 million.

With the evolution of electronic information technology and Internet technology, emerging payments like online payment, mobile payment
and fixed-line phone payment have encroached upon e-payment in the traditional consumption areas and exerted certain effect on POS
terminal-based e-payments. However, POS terminal manufacturers have taken the initiative to adapt to the market environment by
constantly launching the products with Bluetooth, USB, NFC, QR code and other payment functions, so as to keep the sustained and
steady development of the industry As of the end of 2018 34 15 million POS terminals joined the UnionPay network in China with asteady development of the industry. As of the end of 2018, 34.15 million POS terminals joined the UnionPay network in China, with a
year-on-year increase of 9.5%.

Over years of development, China’s POS acquiring environment has been further improved. In 2018, each POS terminal corresponded
to 246 bankcards; POS terminal ownership per 1,000 people rose to 24.6 units. As per coverage of POS terminals, per capita ownership
in China is far lower than that of foreign countries. With the strong consumer market at home, new tools such as smart POS terminalsg g ,
and MPOS terminals are mushrooming in the market. Although impacted by QR code payment, terminal-based payment is hard to be
overturned in the short term, and the financial payment POS terminal industry still maintains healthy growth.

By 2025, there will be 72.10 million POS terminals joining the UnionPay network in China, a CAGR of 11.3% between 2018 and 2025.
On account of strict certification system, POS terminal industry is characterized by high access barriers and fairly high markety y y g y g
concentration. Leading POS terminal brands in China include LANDI Commercial Equipment, PAX Global, Xinguodu, New POS
Technology, VeriFone, Newland and Justtide.

Fujian LANDI Commercial Equipment Co., Ltd, as a wholly-owned subsidiary of the France-based Ingenico (100% shareholding in 2012),
has developed a complete product portfolio covering financial payment terminals, mobile payment terminals, smart payment terminals,
among others.
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The Hong Kong Stock Exchange-listed PAX Global Technology Limited mainly develops and sells EFT-POS products as well as 
provides related services, with a rich product line. Its shipments have totaled more than 14 million units since its inception, ranking third p , p p p , g
worldwide in 2015. PAX Global Technology focuses on the markets both at home and abroad, with remarkable achievements having 
been made in the United States, EMEA, Brazil, APAC, etc., which accounts for 55% of the company’s total revenue.
As a listed company in China's A share market, Shenzhen Xinguodu Technology Co., Ltd specializes in the R&D, production and sales 
of payment terminals; featured products are comprised of desktop POS, wireless handheld POS, telephone POS, multimedia POS, etc.. 
The company has drawn up the “terminal + Internet + finance + big data” strategy, according to which Internet payment technology will p y p g gy g p y gy
construct data processing and storage capacity of transactions enabled by cloud computing and cloud storage technology, for the sake of 
providing the clients and merchants with the one-stop total solutions like smart payment terminals, online and offline payment technology 
operation services.

China Financial POS Terminal Industry Report, 2019-2025 covers the following:
Overview of Chinese financial POS terminal market (definition & classification, category of technology, industrial chain, policies and
trends);

Global payment industry (card issuance, consumption, POS terminal shipments, competition pattern, etc.);

Chinese POS terminal industry (market size, competition, import & export);

Chinese payment industry (non-cash payment, bank card payment, third-party payment, etc.);

Chinese acquiring industry (overveiw, policies, market size, competition pattern, etc.);

Five overseas companies (Ingenico, Verifone, Cybernet, Bitel, First Data) and eight Chinese peers (Fujian LANDI Commercial 
Equipment, PAX Global Technology, Shenzhen Xinguodu Technology, Fujian Newland Computer, SZZT Electronics Shenzhen, New 
POS Technology, Castles Technology, and Sunyard System Engineering), including profile, financials, featured products, R&D, 
production bases, technical features, etc.
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About ResearchInChina

RICDB service

ResearchInChina (www.researchinchina.com) is a leading independent provider of China business intelligence. Our 
research is designed to meet the diverse planning and information needs of businesses, institutions, and professional 
investors worldwide. Our services are used in a variety of ways, including strategic planning, product and sales forecasting,
risk and sensitivity management, and as investment research.
Our Major Activities

Multi-users market reports

 Database-RICDB

 Custom Research

 Company Search

RICDB (http://www researchinchina com/data/database html ) is a visible financial data base presented by map and graphRICDB (http://www.researchinchina.com/data/database.html ), is a visible financial data base presented by map and graph 
covering global and China macroeconomic data, industry data, and company data. It has included nearly 500,000 indices 
(based on time series), and is continuing to update and increase. The most significant feature of this base is that the vast 
majority of indices (about 400,000) can be displayed in map. 

After purchase of our report, you will be automatically granted to enjoy 2 weeks trial service of RICDB for free. 

After trial, you can decide to become our formal member or not. We will try our best to meet your demand. For more 
information, please find at www.researchinchina.com 

For any problems, please contact our service team at:
Room 801, B1, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080 

Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ● report@researchinchina.com


