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METHODOLOGY 

Both primary and secondary research methodologies were used

STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant Both primary and secondary research methodologies were used

in preparing this study. Initially, a comprehensive and exhaustive

search of the literature on this industry was conducted. These

sources included related books and journals, trade literature,

This report provides the industry executives with strategically significant

competitor information, analysis, insight and projection on  the

competitive pattern and key companies in the industry, crucial to the

development and implementation of effective business, marketing and

marketing literature, other product/promotional literature, annual

reports, security analyst reports, and other publications.

Subsequently, telephone interviews or email correspondence

R&D programs.

REPORT OBJECTIVES

 T t bli h h i f t l ll d t d d t was conducted with marketing executives etc. Other sources

included related magazines, academics, and consulting

companies.

 To establish a comprehensive, factual, annually updated and cost-

effective information base on market size, competition patterns, 

market segments, goals and strategies of the leading players in the 

market, reviews and forecasts. 

INFORMATION SOURCES

The primary information sources include Company Reports,

and National Bureau of Statistics of China etc.

 To assist potential market entrants in evaluating prospective 

acquisition and joint venture candidates. 

 To complement the organizations’ internal competitor information 

gathering efforts with strategic analysis, data interpretation and 

insight.

 To suggest for concerned investors in line with the current 

development of this industry as well as the development tendencydevelopment of this industry as well as the development tendency.

 To help company to succeed in a competitive market, and 
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Abstract

Global mobile payment market springs up as smartphones prevail, “internet plus” spreads and technology advances. Globally in 2017,
people in the three countries China, Norway and Britain most favored mobile payment. In China, nearly 47% people used the way to pay
and the shares of Norway and Britain were 42% and 24%, respectively, compared with a mere 17% in the US. By the user numbers of
mainstream mobile payment platforms, WeChat Pay came to the top spot with 600 million users; Alipay followed with 400 million; PayPalmainstream mobile payment platforms, WeChat Pay came to the top spot with 600 million users; Alipay followed with 400 million; PayPal
claimed 210 million users, ranking third; Apple Pay was positioned fourth with 87 million users.

Till December 2018, Chinese mobile netizens numbered 817 million, a staggering 98.6% of whom got connected to the Internet via their
mobile phones. 583 million, or 71.4% of the total number of mobile netizens, paid online using smartphones, with an annual growth rate
of 10.7%.

The prevalence of mobile internet and the high penetration of online shopping set the stage for expansion of mobile payment in China. In
2018, the country’s mobile payment size soared by 58.62% to RMB467.9 trillion on the previous year, of which banking payment
institutions handled 60.531 billion transactions, RMB277.39 trillion in value, surging by 61.19% and 36.69% on an annualized basis,
separately. China leads the world in mobile payment business, with electronic payment as a percentage of as high as 71.4% in thep y p y p y p g g
country in 2018. It is predicted that the Chinese mobile payment market will be worth as much as RMB1,800 trillion in 2025.

Mobile payment industry is still brisk in 2019. Although the tighter oversight by the People’s Bank of China (PBOC) poses challenges to
mobile payment operations, it brings new vitality. The limit of payment by scanning static barcode, which is specified in Standards for
Barcode Payment Business (YF [2017] No.296) (hereinafter referred to as No.296 Document), may be a boon for industries such as
dynamic barcode display equipment and smart POS device. Opportunities in the mobile payment industry of China from 2019 to 2025
cover the following:

Near field communication (NFC) payment products: NFC payment is welcome by mobile payments users as the State launches a
range of policies to encourage and guide them to use and the 5G technology is beginning to flourish. Beyound that, the No.296
Document defines a cap of RMB500 on daily payment via static barcode, which is unquestionably good news for banks to develop NFC
payment products.
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Pay with face: the maturing AI technology enables pay with face to be a new mobile payment option for young people in the first-y g gy p y p y p y g p p
and second-tier cities that set an example for the third- and fourth-tier cities to popularize this payment method. Despite being left 
behind a little, cities at lower levels still have immense potential to adopt the way to pay according to the standards formulated by 
the first-tier cities.

Global and China Mobile Payment Industry Report, 2019-2025 highlights the following:y y p g g g
Global mobile payments market (size, enterprise pattern, development in countries like the US, Japan and India, etc.);

China mobile payments market (regulatory policies, size, structure, enterprise pattern, etc.);

Mobile payment market segments (mobile banking, third-party mobile payment, NFC payment, QR code payment, etc.);

Characteristics of Chinese mobile payment users;

Industries related to mobile payment in China (mobile netizens, smartphone, smart POS device, etc.);

16 key global and Chinese mobile payment companies (operation, development strategy, etc.). 
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