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METHODOLOGY 

Both primary and secondary research methodologies were used

in preparing this study. Initially, a comprehensive and exhaustive

search of the literature on this industry was conducted. These

sources included related books and journals, trade literature,

marketing literature, other product/promotional literature, annual

reports, security analyst reports, and other publications.

Subsequently, telephone interviews or email correspondence

was conducted with marketing executives etc. Other sources

included related magazines, academics, and consulting

companies.

INFORMATION SOURCES

The primary information sources include Company Reports,

and National Bureau of Statistics of China etc.

STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant

competitor information, analysis, insight and projection on  the

competitive pattern and key companies in the industry, crucial to the

development and implementation of effective business, marketing and

R&D programs.

REPORT OBJECTIVES

 To establish a comprehensive, factual, annually updated and cost-

effective information base on market size, competition patterns, 

market segments, goals and strategies of the leading players in the 

market, reviews and forecasts. 

 To assist potential market entrants in evaluating prospective 

acquisition and joint venture candidates. 

 To complement the organizations’ internal competitor information 

gathering efforts with strategic analysis, data interpretation and 

insight.

 To suggest for concerned investors in line with the current 

development of this industry as well as the development tendency.

 To help company to succeed in a competitive market, and 
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Abstract

Up to date, the global animation market is still firmly dominated by the United States and Japan, followed by South Korea that
springs up. The global animation output value approximates USD250 billion, and records as much as USD500 billion or so if
peripheral products are taken into account. The Japanese animation market was worth over JPY2 trillion for the first time in 2017,
thanks to the foreign animation boom and business diversification. South Korea's animation sales in 2017 was estimated to be
KRW1 trillion (about RMB6 billion), of which KRW724 billion (about RMB4.3 billion) might come from online animation whose
market size is expected to report KRW1 trillion by 2020.

China's animation industry has been progressing apace over the recent years, with its output value surging from RMB88.2 billion
in 2013 to RMB174.7 billion in 2018 and expectedly outnumbering RMB200 billion in 2019 and standing at RMB375 billion by
2025.

The output value of animation is largely contributed by the upstream content market and the downstream derivative market, of
which the market of derivatives hit about RMB76.4 billion in 2017, doubling that of the former. In Japan, the market size of
derivatives is generally 8-10 times that of the broadcast market, indicating great growth potentiality of Chinese animation
derivative market.

Users’ habit of paying for animation content is still being cultivated. In 2018, paid works accounted for 22% of the top 50 animation
works on air by view. Joint broadcast and exclusive broadcast of premium content shared the paid head content, 71% of which
was covered by iQIYI that performed well in the animation payment field. In the future, animation will be integrated into the paid
content along with dramas and movies.

With the better living standards of adolescents and the widespread ACG (anime, comics and games) culture in China, there is an
enormous number of pan-ACG users in China, hitting nearly 350 million in 2018 (including more than 200 million online animation
users). The huge user base triggers huge demand for animations.
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The animation industry has always been a hot spot for investment, but it is primarily dominated by strategic investors including
platform giants (such as Tencent, iQiyi, NetEase and Bilibili) as well as film and television companies (mainly Enlight Media and
Wanda Media). Among them, Bilibili and Tencent have become important players in the animation investment, and they have
invested in a number of companies with IP capacity or animation production capabilities.

The report highlights the following:

• Definition, industry chain, business model, development characteristics, etc. of animation industry;
• Animation industry policy, industry status, scale, etc. of global and segmented markets (USA, Japan, South Korea);
• Development environment, market size, competition pattern, industrial base, etc. of China’s animation industry;
• China's animation industry chain, upstream, midstream and downstream enterprises, and user preference survey data;
• Scale, structure, trends, etc. of China’s animation production and distribution markets (TV animation, animated film, anime games,

new media animation);
• Scale, pattern, etc. of China’s derivatives market (animation toys, animation clothing, theme park, brand licensing);
• Operation, development strategy, etc. of 8 foreign and 10 Chinese animation related enterprises.

Room 801, B1, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080 
Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ● report@researchinchina.com

Copyright 2012ResearchInChina



Table of contents

Room 801, B1, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080 
Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ● report@researchinchina.com

1. Overview of Animation Industry
1.1 Definition
1.2 Industrial Chain
1.3 Business Model
1.4 Economic Characteristics
1.5 Development Features

2. Global Animation Industry Development
2.1 Overview
2.1.1 Support Policy
2.1.2 Market Pattern
2.2 United States
2.2.1 Overview
2.2.2 Development History
2.2.3 Industrial Chain Analysis
2.3 Japan
2.3.1 Overview
2.3.2 Development History
2.3.3 Industrial Chain Analysis
2.3.4 Production Costs
2.4 South Korea

3. China Animation Industry Development
3.1 Development Environment
3.1.1 Policy Environment
3.1.2 Industry Environment
3.2 Market Size
3.2.1 Output Value

3.2.2 User Scale
3.3 Enterprises Analysis
3.3.1 Major Participants
3.3.2 Production Type
3.3.3 Media Type
3.3.4 Integrated Type
3.4 Competition Pattern
3.4.1 Foreign Enterprises’ Layout in China
3.4.2 Capital Interest
3.5 Animation Industry Base

4. Structure of and Analysis on China's Animation Industry Chain
4.1 Industry Chain: Upstream, Midstream, Downstream
4.2 Upstream Producers
4.2.1 Content Production
4.2.2 Animation Production
4.3 Midstream Service Providers
4.3.1 Anime Release and Broadcast
4.3.2 Animation Derivative Industry
4.4 Downstream Users

5. Animation Production and Distribution Markets in China
5.1 TV Animation
5.1.1 Scale
5.1.2 Structure
5.2 Animated Film
5.2.1 Scale
5.2.2 Pattern



Table of contents

Room 801, B1, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080 
Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ● report@researchinchina.com

5.3 Cartoon Game
5.4 Comic
5.5 New Media Market
5.5.1 Overview
5.5.2 Characteristics
5.5.3 Profit Model
5.5.4 Industrial Subject
5.5.5 Market Demand
5.5.6 Market Size
5.5.7 Trends

6. China Animation Derivative Industry
6.1 Overview
6.2 Animation Toy
6.2.1 Scale
6.2.2 Pattern
6.3 Animation Apparel
6.3.1 Scale
6.3.2 Pattern
5.3.3 Enterprise
6.4 Theme Park
6.4.1 Overview
6.4.2 Major Enterprises
6.5 Brand Authorizing
6.5.1 Market Scale
6.5.2 Characteristics and Existing Problems
6.5.3 Trends

7. Typical Enterprises in Global Animation Industry
7.1 Disney
7.1.1 Profile
7.1.2 Main Business
7.1.3 Development Course
7.1.4 Operation
7.1.5 Business Model
7.1.6 Competitive Advantages
7.2 Bandai Namco Group
7.2.1 Profile
7.2.2 Development Course
7.2.3 Operation
7.2.4 Development Strategy
7.3 Hasbro
7.3.1 Profile
7.3.2 Development Course
7.3.3 Brand Introduction
7.3.4 Operation
7.3.5 Development Plan
7.4 Toei Animation
7.4.1 Profile
7.4.2 Development Course
7.4.3 Operation
7.5 Others
7.5.1 DreamWorks
7.5.2 Pixar Animation
7.5.3 Sotsu
7.5.4 Studio Ghibli



Table of contents

Room 801, B1, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080 
Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ● report@researchinchina.com

8. Typical Enterprises in China's Animation Industry
8.1 Guangdong Alpha Animation And Culture Co., Ltd.
8.1.1 Profile
8.1.2 Development Course
8.1.3 Operation
8.1.4 R & D Expense
8.1.5 Competitive Advantages
8.1.6 Strategic Layout
8.1.7 Performance Forecast
8.2 Meisheng Cultural & Creative Corp., Ltd.
8.2.1 Profile
8.2.2 Development Course
8.2.3 Products
8.2.4 Operation
8.2.5 Development Strategy
8.2.6 Performance Forecast
8.3 Huawei Technology Co., Ltd.
8.3.1 Profile
8.3.2 Development History
8.3.3 Operation
8.3.4 R & D Expense
8.3.5 Development Strategy
8.3.6 Performance Forecast
8.4 Fantawild Holdings Inc.
8.4.1 Profile
8.4.2 Operation

8.4.3 Business
8.4.4 Strategy
8.5 Taomee Holdings Limited
8.5.1 Profile
8.5.2 Development Course
8.5.3 Business
8.6 Zhejiang Zhongnan Animation Co. Ltd
8.6.1 Profile
8.6.2 Operation
8.6.3 Major Customers & Suppliers
8.6.4 R & D Investment
8.6.5 Development Strategy
8.7 JY Animation
8.7.1 Profile
8.7.2 Operation
8.7.3 Major Customers & Suppliers
8.7.4 R & D Investment
8.7.5 Development Strategy
8.8 Others
8.8.1 Toonmax Media Co., Ltd.
8.8.2 Tencent Animation
8.8.3 CCTV Animation.Com
8.8.4 Uyoung Media 



Industrial Chain of Animation Industry
Business Model of Animation Industry
Characteristics of "Industrial Culturalization" and " Cultural Industrialization"
Themes included in Classic Cartoon Images in America and Japan
Broadcast of Classic Cartoon Images
Correlation Effects of Animation Industry
Support Policy and Influence of Animation Industry in Developed Nations
Support Measures of Overseas Animation Industry
Three Tiers of Global Animation Industry
Major Countries’ Animation Development
Development History of American Animation Industry
Number of Animated Films Released in the United States, 2000-2018
Animation Industrial Chain in United States
Production Costs of Major U.S. Animation Studios
Authorization Scale of Major Global Animation Companies, 2018
Japan’s Animation Market Size, 2010-2018
Overseas Revenue of Japan’s Animation Industry and Proportion, 2010-2018
Japan’s Animation Market Structure in A Broad Sense, 2010-2018
Japan’s Animation Market Structure in A Narrow Sense, 2010-2018
Production Duration of Kid/Family Animation and Late-night TV Animation in Japan, 2010-2017
Box Office Earnings of Theatrical Animation in Japan, 2010-2017
Number of Theatrical Animation Works and Their Production Minutes in Japan, 2010-2017
Japan’s Revenue from Animation Videogram, 2010-2017
Japan’s Revenue from Animation Distribution via the Internet, 2010-2017
Distribution of Japanese Animation Studios
Development History of Japanese Animation Industry
Japanese Animation Industry Chain

Table of contents

Room 801, B1, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080 
Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ● report@researchinchina.com



Investment Chain of Animation Industry in Japan
Mid-term Production Price of Japanese Animation Companies (by Process), 2018
Scale of South Korea’s Main Animation and Derivatives Exports, 2013-2018
Policies on China Animation Industry
Structure of Chinese Residents’ Consumption Expenditure in China, 2018
Investments in China’s Culture and Entertainment Industry, 2013-2018
Total Value of Animation Industry and Growth Rate in China, 2015-2025E
ACG User Scale in China, 2013-2018
Distribution of Chinese Animation Enterprises, 2018
Major Participants in Animation Industry
Representative Companies in China Animation Industrial Chain
Major Animation Images and Producers in China, 2013-2018
Government Subsidies in China Animation Industry
China’s Animation Production Costs, 2015-2018
Six Animation Satellite TV Channels in China
Major Listed Companies in Animation Derivative Industry
Revenue and Net Income of Major Chinese Animation Derivatives Enterprises, 2014-2018
Growth in Revenue and Net Income of Major Chinese Animation Derivatives Enterprises, 2014-2018
Structure of Animation Content Consumer Market in China, 2018
Number of Chinese Animation Companies Securing Financing, 2010-2018
Financing of China Animation Industry, 2016-2018
Types of Animation Industry Bases in China
Animation Industrial Base List in China
Operation Mode of China Animation Industry Base
China’s Animation Industry Chain
Chinese Original Animation Companies and Their Representative Works
Chinese Original Animation Production Companies and Their Contract Products
Distribution Channels of Chinese Animation Products

Table of contents

Room 801, B1, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080 
Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ● report@researchinchina.com



Main Business Models of Chinese Original Animation Companies
Scale of Users Interested in Weibo Animation, 2016-2018
Gender Ratio of Weibo Animation Users, 2017-2018
Educational Background of Weibo Animation Users
Age of Weibo Animation Users, 2017-2018
Geographical Distribution of Weibo Animation Users
Primary Interest Distribution of Weibo Animation Users
Secondary Interest Distribution of Weibo Animation Users
Women's Favorite Top 10 Weibo Animation Genres
Men's Favorite Top 10 Weibo Animation Genres
Monthly Average Consumption of Weibo Animation Users
Years That Weibo Animation Users Spent on Animation
Weekly Average Time That Weibo Animation Users Spent on Animation
Monthly Average Consumption of Weibo Animation Users
City Distribution of Male Animation Users Born after 1995
Number of China-made Cartoons, 2013-2018
Duration of China-made Cartoons, 2015-2025E
Quantity Structure of Chinese TV Animation (by Theme), 2018
Duration Structure of Chinese TV Animation (by Theme), 2018
Broadcast Time of TV Animation in China, 2011-2018
China’s TV Animation Imports and Exports, 2017
Animated Film Production in China, 2015-2025E
Animated Film Screenings in China, 2012-2019
Animated Film Viewers in China, 2012-2019
Animated Film Releases in China, 2010-2019
Box Office Earnings of China Animated Film Market, 2010-2019
Box Office Earnings from China-made Animated Films as a Percentage of Total from Animated Films, 2010-2025E
Number of China-made Animated Films with the Box Office of over RMB50 million, 2010-2018

Table of contents

Room 801, B1, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080 
Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ● report@researchinchina.com



Regional Structure of Animated Films in China, 2018
Online Games Market Size in China, 2011-2025E
Structure of Online Games Market Size in China, 2013-2019
Number of Comic Readers in China, 2015-2025E
Top 10 Chinese Comic Works on ac.qq.com
New Media Distribution Channel of Animation
Payment Models of Comic Content in China
Introduction of Mainstream Independent Animation Websites in China
China’s Smartphone Ownership by Age
Network Animation Coverage (by Age), 2018
China’s Internet Comics User Scale, 2015-2025E
China’s Animation Derivatives Market Size, 2015-2025E
China’s Animation Derivatives Market Share by Segment, 2016/2018
China’s Animation Toy Market Size and YoY, 2015-2025E
Competition Pattern of China’s Animation Toy Market, 2018
China’s Animation Apparel Market Size, 2015-2025E
Supply Structure of Animation Apparel in China, 2018
China’s Exported Animation Apparel as a Percentage of Export Destination Consumption Amount, 2018
Domestic Animation Apparel Enterprises in China
Distribution of Disneyland Parks in the World
Passenger Flow of Shanghai Disney Resort
Shenzhen Huaqiang’s Theme Parks
China’s Animation Brand Licensing Market Size, 2015-2025E
China’s Brand Licensing Market Structure, 2018
Profile of Disney
Main Business Units of Disney
Global Business Distribution of Disney
Development History of Disney
Selected Financials of Disney, FY2012-FY2018

Table of contents

Room 801, B1, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080 
Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ● report@researchinchina.com



Revenue and Operating Income of Disney by Business, FY2014-2018
Revenue Structure of Disney by Region, FY2014-2018
Animation Business Architecture of Disney
Value Chain of Disney Brand
Industry Structure of Disney Brand
Business Model of Disney
Business Units of Bandai Namco Group
Business Model of Bandai Namco Group
Development History of Bandai Namco Group
Milestones of Bandai Namco Group
Selected Financials of Bandai Namco Group, FY2011-FY2018
Revenue and Operating Income of Bandai Namco Group (by Business), FY2015-FY2018
Development Plan of Bandai Namco Group, FY2019
Revenue Structure of Bandai Namco Group by Region, FY2019
Medium Term Development Planning of Bandai Namco Group
Development Goals of Bandai Namco Group
Introduction of Hasbro
Business Industrial Chain of Hasbro
Development History of Bandai Namco Group
Development Phases of Hasbro Brands
Brands of Hasbro
Selected Financials of Hasbro, 2013-2018
Revenue Breakdown of Hasbro by Product, 2014-2018
Revenue Breakdown of Hasbro by Business, 2014-2018
Branding Plan of Hasbro
Key Promotion Brands of Hasbro, 2015
Operations of Toei Animation
Global Presence of Toei Animation

Table of contents

Room 801, B1, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080 
Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ● report@researchinchina.com



Development History of Toei Animation
Production Process of Cartoon Images of Toei Animation
Revenue of Toei Animation by Business, FY2011-FY2018
Revenue of Toei Animation by Market Segment, FY2011-FY2018
Revenue of Toei Animation (by Region), FY2011-FY2018
Box Office Results of Dreamworks Movies, 1998-2018
Development History of Pixar Animation Studios
Box Office of Animated Films of Pixar Animation
Pixar Movies to Be Released, 2017-2025E
Basic Information of Sotsu
Business Introduction of Sotsu
Development History of Sotsu
Revenue and Net Income of Sotsu, FY2012-FY2018
Box Office of Animated Films of Studio Ghibli
Development History of Guangdong Alpha Animation and Culture, 2011-2019
Revenue and Net Income of Guangdong Alpha Animation and Culture, 2009-2018
Revenue Structure of Guangdong Alpha Animation and Culture (by Business), 2010-2018
Animation Toy Output and Sales Volume of Guangdong Alpha Animation and Culture, 2014-2018
Revenue Structure of Guangdong Alpha Animation and Culture (by Region), 2006-2018
Gross Margin of Guangdong Alpha Animation and Culture (by Business), 2010-2018
R&D Costs and % of Total Revenue of Guangdong Alpha Animation and Culture, 2011-2018
Development History of Business Industrial Chain of Guangdong Alpha Animation and Culture
Capital Distribution of Guangdong Alpha Animation and Culture, 2010-2019
Revenue and Net Income of Guangdong Alpha Animation and Culture, 2016-2020E
Development History of Meisheng Cultural & Creative
Meisheng Cultural & Creative’s Apparel Products
Revenue and Net Income of Meisheng Cultural & Creative, 2013-2018
Revenue Structure of Meisheng Cultural & Creative (by Business), 2017-2018

Table of contents

Room 801, B1, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080 
Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ● report@researchinchina.com



Revenue Structure of Meisheng Cultural & Creative (by Region), 2013-2018
Operational Data of Major Subsidiaries of Meisheng Cultural & Creative, 2018
Revenue and Net Income of Meisheng Cultural & Creative, 2016-2020E
Development History of Huawei Technology
Revenue and Net Income of Huawei Culture, 2013-2019
Revenue Structure of Huawei Culture (by Business), 2014-2018
Revenue Structure of Huawei Culture (by Region), 2013-2018
Operational Data of Major Subsidiaries of Huawei Culture, 2018H1
R&D Costs and % of Total Revenue of Huawei Culture, 2013-2019
Revenue and Net Income of Huawei Culture, 2016-2020E
Industrial Bases of Fantawild
Revenue and Net Income of Fantawild, 2014-2019
Revenue Structure of Fantawild (by Business), 2014-2019
Top 5 Clients of Fantawild, 2018
Top 5 Suppliers of Fantawild, 2018
Theme Park Distribution of Fantawild in China
Culture Content Products and Service of Fantawild
Development Plan of Fantawild
Development History of Taomee
Business Introduction of Taomee
Partners of Zoland Animation
Revenue and Net Income of Zhejiang Zoland Animation, 2013-2019
Revenue and Gross Margin of Zhejiang Zoland Animation (by Business), 2013-2019
Zhejiang Zoland Animation’s Revenue from Top 5 Customers and % of Total Revenue, 2018
Top 5 Suppliers of Zhejiang Zoland Animation, 2018
R&D Costs and % of Total Revenue of Zhejiang Zoland Animation, 2013-2019
Revenue and Net Income of JY Animation, 2013-2019

Table of contents

Room 801, B1, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080 
Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ● report@researchinchina.com



Revenue and Gross Margin of JY Animation (by Business), 2013-2019
JY Animation’s Revenue from Top 5 Customers and % of Total Revenue, 2018
Top 5 Suppliers of JY Animation, 2018
R&D Costs and % of Total Revenue of JY Animation, 2013-2019
Business Structure of Toonmax Media
Partners of Toonmax Media
Development Overview of CCTV Animation Co., Ltd
Development History of Uyoung Media
Main Businesses of Uyoung Media
Major IP Works of Uyoung Media

Table of contents

Room 801, B1, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080 
Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ● report@researchinchina.com



You can place your order in the following alternative ways:

1.Order online at www.researchinchina.com

2.Fax order sheet to us at fax number:+86 10 82601570

3. Email your order to: report@researchinchina.com

4. Phone us at +86 10 82600828

Party A:
Name:
Address:
Contact Person: Tel
E-mail: Fax

Party B:
Name: Beijing Waterwood Technologies Co., Ltd (ResearchInChina)
Address: Room 801, B1, Changyuan Tiandi Building, No. 18, Suzhou Street,

Haidian District, Beijing, China 100080
Contact
Person:

Liao Yan Phone: 86-10-82600828

E-mail: report@researchinchina.com Fax: 86-10-82601570
Bank details: Beneficial Name: Beijing Waterwood Technologies Co., Ltd

Bank Name: Bank of Communications, Beijing Branch
Bank Address: NO.1 jinxiyuan shijicheng,Landianchang,Haidian
District,Beijing
Bank Account No #: 110060668012015061217
Routing No # : 332906
Bank SWIFT Code: COMMCNSHBJG

Title Format Cost

Total 

Choose type of format

PDF (Single user license) …………..2,800 USD

Hard copy ………………….……. 3,000 USD

PDF (Enterprisewide license)…....... 4,200 USD

※ Reports will be dispatched immediately 

once full payment has been received. 

Payment may be made by wire transfer or 

credit card via PayPal.

How to Buy

Room 801, B1, Changyuan Tiandi Building, No. 18, Suzhou Street,, Haidian District, Beijing, China 100080 
Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ● report@researchinchina.com

http://www.researchinchina.com/
mailto:report@researchinchina.com


About ResearchInChina

ResearchInChina (www.researchinchina.com) is a leading independent provider of China business intelligence. Our 
research is designed to meet the diverse planning and information needs of businesses, institutions, and professional 
investors worldwide. Our services are used in a variety of ways, including strategic planning, product and sales forecasting,
risk and sensitivity management, and as investment research.
Our Major Activities

Multi-users market reports

 Database-RICDB

 Custom Research

 Company Search

RICDB (http://www.researchinchina.com/data/database.html ), is a visible financial data base presented by map and graph 
covering global and China macroeconomic data, industry data, and company data. It has included nearly 500,000 indices 
(based on time series), and is continuing to update and increase. The most significant feature of this base is that the vast 
majority of indices (about 400,000) can be displayed in map. 

After purchase of our report, you will be automatically granted to enjoy 2 weeks trial service of RICDB for free. 

After trial, you can decide to become our formal member or not. We will try our best to meet your demand. For more 
information, please find at www.researchinchina.com 

For any problems, please contact our service team at:
Room 801, B1, Changyuan Tiandi Building, No. 18, Suzhou Street, Haidian District, Beijing, China 100080 

Phone: +86 10 82600828 ● Fax: +86 10 82601570 ● www.researchinchina.com ● report@researchinchina.com

RICDB service

http://www.researchinchina.com/data/database.html

	Global and China Animation Industry Report, 2019-2025
	幻灯片编号 2
	幻灯片编号 3
	幻灯片编号 4
	幻灯片编号 5
	幻灯片编号 6
	幻灯片编号 7
	幻灯片编号 8
	幻灯片编号 9
	幻灯片编号 10
	幻灯片编号 11
	幻灯片编号 12
	幻灯片编号 13
	幻灯片编号 14
	幻灯片编号 15
	幻灯片编号 16
	幻灯片编号 17
	幻灯片编号 18

